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The canner who had three nightmares | 


body of skilled men and six machine shops so co-ordi- 
nated and so efficient that the canning season holds few, 
if any, mechanical nightmares for Canco customers. 


URING the off-season this canner planned for the 
harvest time ahead when the crops would ripen and 


be processed. 
But his planning—and sleep—were bedeviled by three 
nightmares: 
. .. Would the new machinery to expand his production Other Benefits Canco Customers Enjoy 
be delivered and ready to operate smoothly next summer? 1. Containers made of the most suitable materials 
Would bl fi available anywhere. 
he quer: better 2. The best technical trouble-shooters in case of plant 
machinery to fill and close more cans per minute? emergencies. 


3. During shortages of critical materials, the ‘‘know- 
how’”’ to find and use safe substitutes. 


4. Canco alertness... first in new processes, first in 


. .. Could he be certain now that repair parts would be 
available, if something should fail in the midst of the 


canning season ahead? 
new packages. 
Now, obviously, this canner was not a Canco customer. 
; : x 5. Technical brains to iron out kinks in new products. 
For Canco customers receive their machinery as sched- . ; 
6. Canco quality control protects your business. 


uled, can count on Canco to develop improved machinery, 
and know that emergency repair parts are immediately 
available at strategically located service stations. 


Why is this? Because Canco service includes a large 


This trademark {canco) is your assurance 
of quality containers. Look for it! 
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Which sweet corn gives the highest 
quality in the can? 


Which sweet corn cuts 4 to 7 more 
cases of fancy sweet corn per ton? 


3. Which sweet corn withstands 
drouth? 


4. Whichsweetcorn is more free from 
suckers than many others? 


5. Which sweet corn holds in the 
field several days longer than 
any other variety? 


6. Which sweetcorn possesses the 
popular narrow, deep kernel 
that brokers are demanding? 


7. Whichsweetcorn posses- 
ses the “brilliant gold 
color” thatis so attractive 
to brokers and home- 
makers? 


8. Which sweet corn is be- 
ing used by more canners 
than any other variety 
today? 
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SEEDS 
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Want something extra in sales service? Need 
expert help in solving a technical canning 
problem? Then call on Continental! 


Continental has thirty-seven can manufactur- 
ing plants, thirty sales offices and a laboratory 
staffed by over two-hundred scientists and 
technicians. We have a top-flight cannery 
equipment department and fourteen field 
research offices spread across the nation. We'd 
like to put these facilities to work for you 
right now. 


AND YOU CAN’T BEAT CANS 
FOR CONVENIENCE 
ECONOMY AND PROTECTION 


The tin can is king in the 
processed food field. Be- 
cause, in addition to cutting 
operating costs, cans are un- 
breakable and cost less to 
ship. They’re lighter, require 
no special packing and they 
can be stacked higher in 
freight cars and warehouses 
with perfect safety. 


You'll like doing business with Continental. 
We have the manufacturing capacity, the 
experience, the knowledge and most impor- 
tant, the wide-awake progressive spirit you 
want in a supplier. Let Continental bring you 
the “best in products” and the “best in service” 
and you’ll know why packers are saying: “You = 
can’t beat Continental as a dependable source 
of supply.” 


122 E. 42nd St., New York 17, N. Y. 
135 South LaSalle St., Chicago 3, Ill. 155 Montgomery St., San Francisco, Calif. 
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EDITORIALS 


are still by far the most economical buy for Mrs. 

Homemaker despite widely advertised and no 
doubt misleading publicity given the drop in fresh meat 
prices. Are you telling YOUR story to the Wholesaler? 
Retailer ? Consumer? Note the sharp increase in fresh 
fruits and vegetables due to the freeze. The figures 
are those of the Bureau of Labor Statistics. 


| OW ON THE TOTEM POLE—Yes, canned foods 


BLS CONSUMERS PRICE INDEX 
(1935-39=100) 
Jan.15 Dec.15 Aug. 15 


Mar. 15 Dec. 15 June 15 


1949 1948 1948 1948 1947-1946 
Canned Fruits & 

Vegetables siccccsccccsccse 159.2 159.4 157.8 157.7 157.38 127.5 
Cereal & Bakery 

170.5 170.2 170.8 171.0 170.5 122.1 
Sugar & Sweets .......... 173.4 173.0 172.3 174.4 183.7 136.2 
174.7 184.4 197.8 191.7 208.2 126.4 
Fresh Fruits & 

Vegetables 213.3 196.2 204.8 206.9 212.1 196.7 
Dairy Products .......... 196.0 199.2 211.0 201.1 204.9 147.8 
208.7 207.8 205.3 204.4 198.5 125.4 
Dried Fruits & 

Vegetables .......0000 228.4 229.8 249.2 253.9 255.4 172.5 
209.6 217.3 220.2 186.3 236.1 147.1 
Fresh Meat, Poultry & 

235.9 241.3 267.0 224.7 227.3 134.0 
ALL FOODS. .cccsccssecsss 204.8 205.0 216.6 202.3 206.9 145.6 


B’OKERS MEETING—Nearly a year ago the in- 


dus':y was shocked to hear that the brokers would 
hol’ a separate convention of their own. Just about 
ever one interested, and most everyone was, had some- 
‘thine to say about this highly controversial move. At 


this writing, we believe we can safely say that the ma- 
jori‘. of interested parties favors a return to the old 
System of joint conventions. At the N.C.A. Board 
Meciing in Atlantic City, only one canner suggested 
Wait ig until the separate meeting is tried before pass- 
ing | dgment. The rest of the Board approved a mo- 
ion ‘avoring a joint meeting in 1950, The brokers, 
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however, have yet to make an official decision, logically 
awaiting the outcome of their convention this month in 
Chicago. 


Judging from advance notices, that decision is not 
going to be an easy one to make. With canners’ inven- 
tories higher at this time than they have been for a 
good many years, there is every indication that can- 
ners will turn out in large numbers to confer with their 
salesmen. With a successful convention under their 
belts then, the brokers might find it rather difficult not 
to give it another try. 


Canners attending the Chicago convention should 
bend every effort to make it a paying proposition. At 
the Atlantic City meeting the Merchandising Panel was 
one of the outstanding features. Experts from every 
branch of food distribution told how canned foods sales 
might be increased. The canner who hasn’t already 
done so, might well study those talks (TCT Feb. 7). 

That study will no doubt reveal a good many weak- 
nesses in his sales policy and suggest merchandising 
helps that can no longer be overlooked. He might best 
make a brief outline of what he would like to do and 
how it can be done. The plan can be perfected in con- 
sultation with his brokers. 


Then there are many other problems that should be 
discussed with brokers. High freight rates have re- 
moved many markets from your logical area of dis- 
tribution and made many others more attractive be- 
cause of the disadvantage to competitors too far dis- 
tant. You should have someone work regularly with 
your brokers and customers. Bring him along. Be 
prepared to cut off brokers not producing, add others 
that will. Replace your price brokers—those who ask 
for a nickel cut on every offer—with active and aggres- 
sive sales representatives. Make those plans now. Line 
up your appointments beforehand and be prepared to 
keep each and every one of them. By all means read 
“Bob White’s” article in this issue. 
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National Food Brokers Convention Program 


Chicage Ill. March 20-25, 1949 


REGISTRATION 
There will be no registration of NFBA 
members or principals. The necessary 
information will be secured from mem- 
bers’ signed attendance cards at the 
Business Sessions on Monday, March 21. 


CONVENTION OFFICE 
will open Saturday, March 19 
Parlor E 
8rd floor, Congress Hotel 
Phone: HArrison 7-3800 
DIRECTORIES 

The convention telephone directories 
will be available Monday morning, March 
21, at each of the respective convention 
hotels. 


FRIDAY, MARCH 18 
10:00 a.m. Meeting of the Executive 
Committee 
Meeting of the Advisory 
Committee 
Congress Hotel 


SATURDAY, MARCH 19 
10:00 a.m. Meeting of the Executive 
Committee 
Meeting of the Advisory 
Committee 
Congress Hotel 


SUNDAY, MARCH 20 


8:30 a.m. Breakfast of Past Presidents 
Congress Hotel 


10:00 a.m. Meeting of the Executive 
Committee 
Meeting of the Advisory 
Committee 
Congress Hotel 


1:00 p.m. Meeting of NFBA Regional 
Directors 
Congress Hotel 


MONDAY MORNING, MARCH 21 
9:30 a.m. OPENING GENERAL SESSION 
Grand Ballroom, Stevens 
Hotel 
Convention called to order by 
National Chairman Jack 
L. Gentry 
Invocation 
Announcement of Committees 
Committee on Resolutions 
Committee on Nominations 
Annual Report of National 
Chairman Jack L. Gentry 
Annual Report of President 
Watson Rogers 


Annual Report of Treasurer 

Robert J. Dannemiller 

Resolutions Committee First 
Report 

New Business 

Nominations Committee 
Report 

Election of Officers 

Unfinished Business 

Resolutions Committee Final 
Report 

MONDAY AFTERNOON, MARCH 21 


2:00 p.m. SECOND GENERAL SESSION 
Grand Ballroom, Stevens 
Hotel 
All NFBA principals are in- 
vited to join with the mem- 
bers in this meeting 
Address by Paul F. Myers, 
NFBA Counsel 
“CANDID CONFERENCE” 
Representing principals: 
Edward J. Laucks, Penn- 
sylvania Canners As- 
sociation, York, Pa. 
H. E. MacConaughey, 
Hawaiian Pineapple 
Company, San Fran- 
cisco, Calif. 
Ward H. Patton, Minne- 
sota Valley Canning 
Company, Le Sueur, 
Minn. 
H. E. Woodford, Perkins 
Products Company, 
Chicago, Ill. 
Representing NFBA mem- 
bers: 
E. N. Reusswig, Les- 
trade Bros., New York, 
New York 
Leo D. Gatlin, Mailliard 
& Schmiedell, San 
Francisco, Calif. 
S. N. Bearman, S. N. 
Bearman Brokerage 
Co., Minneapolis, 
Minn. 
Hill White, Sr., Hill 
White Company, Co- 
lumbia, South Caro- 
lina 
Questions are to be sumbitted from 
floor in writing. 
5:00 p.m. Meeting adjourned 
7:00 p.m. NFBA ANNUAL BANQUET 
Grand Ballroom, Palmer 
House 


TUESDAY, MARCH 22 


Helen Simmons, in charge of convention reservations for NFBA, tells Jack L. Gentry 
(left) NF BA National Chairman, and Watson Rogers, NFBA President, that more 10:00 a.m Meeting of newly-elected 
principals and more food brokers will assemble in Chicago for the National Food NFBA Executive Commit- 
Brokers Association Convention than were ever before assembled at one place at tee 

one time. Congress Hotel 
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PRINCIPALS—Representatives of the manufacturing and proc- 
: essing function of the industry to appear on the Candid Confer- 
ence are listed in the photograph above, left to right, as follows: 
Ward H. Patton, Vice-President, Director of Sales and Adver- 
tising, Minnesota Valley Canning Company; Edward J. Laucks, 


Director of Sales Dzvelopment of the Pennsylvania Canners 
Association; Harry MacConaughey, Vice-President, Hawaiian 
Pineapple Company, Inc.; H. E. Woodford, Vice-President and 
General Manager, Perkins Products Company. 


CANDID CONFERENCE---BROKER PRINCIPAL RELATIONSHIP 


ness Sessions which, in previous years, 
were devoted solely to Association af- 


The purpose of the forum is to define 
thoroughly both the potentialities and 
the limitations of “broker selling,” with 
particular emphasis upon the seller’s 
policy for deriving the utmost in econ- 
omy and volume of sales through his 
brokerage selling organization, whether 


With competition returning in full 
force, and in view of the changed com- 
petitive relationships as compared to 
earlier marketing conditions, a general 
sharpening in sales policy is a number 
It is hoped that the pro- 


La The “Candid Conference” will be held 

* | on Monday, March 21 at 2 p. m. in the 

* | Grand Ballroom of the Stevens Hotel fairs. 
with the National Food Brokers Associa- 

vs tion as host to both principals and food 

ie brokers eager to sharpen sales techniques 

1- for the intensified competition in the in- 
dustry. 

- FF Completely unrehearsed and frank dis- 

cussion of broker-principal relationships, 

', | the “Candid Conference” will for the large or small. 
first time provide a common meeting 

1s ground where all principals and all food 

v, brokers may participate in an industry- 
wide sales conference. This also will be 

1- the first time that principals will partici- 
pate in the Association’s General Busi- one “must.” 
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\it- Four }}roker speakers from all sections of the country will 
repre: it NF BA in the Candid Conference. They are, left to 
right: co D. Gatlin, Mailliard & Schmiedell, Los Angeles; Hill 
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cessor-broker discussions at Chicago will 
blaze the trail to a new peak in selling 
effectiveness stimulated by a closer coor- 
dination in merchandising effort by pro- 
cessors and manufacturers, on the one 
hand, and their local sales representa- 
tives, the food brokers, on the other. 


As in the past, the balance of the week 
following the Association’s meetings will 
be devoted to individual broker-principal 
conferences. In these meetings, the manu- 
facturers and processors will meet with 
their own sales representatives, the food 
brokers, to discuss sales plans for the 
coming year. Also, it is customary for 


numerous additional brokerage appoint- 
ments to be made at these meetings. 


White, Sr., Hill White Company, Columbia, South Carolina; 
E. Norton Reusswig, Lestrade Brothers, New York; S. N. Bear- 
man, S. N. Bearman Brokerage Company, Minneapolis. 


3 
fy 
on 
3 


OH--SO YOU ARE A FOOD BROKERI--SO What? 


Brokers function redefined —Outmoded methods must go—Substitute merchandising effort for price 
cut—Canners should get own house in order—Suggested course of action. 


“DEAR MR. CANNER: We are a 
food broker serving the Gulf Coast west 
of the Mississippi River. We would like 
very much to handle your new canned 
fish. Please give us information how we 
might begin. Yours truly, (signed), Mr. 
Broker.” 

So reads a typical letter from an ordi- 
nary run-of-the-mill fellow who calls 
himself a food broker. It says so on his 
letterhead. In fact, he is a genuine food 
broker. For years I have been dealing 
and working with them, and, let there be 
no misunderstanding, I am firmly in 
favor of them. But every time I see a 
letter like this, I can’t help wanting to 
telegraph right back: OH, SO YOU 
ARE A FOOD BROKER! SO WHAT? 
Yes, so what—is there in it, more sales 
for both you and I? 


Certainly the broker is fulfilling an 
essential function for most food produc- 
ers of a modest size. The year 1949 
finds him plugging along despite a 
truckload of old troubles that cramp his 
style. Not all of those troubles are of 
his own making. Consider the difficulties 
caused by his principals, the canners. 
Too many canners are slow to pay for 
brokerage service rendered, morever, in 
so many instances, the pay is so little 
that the broker fails to be encouraged to 
improve the account. Too often packers, 
in a burst of enthusiasm, give bum ad- 
vice on stock they have or will have, and 
later the broker is stranded ... after 
having done a lot of work, selling the 
proposed lots that have gone elsewhere. 
Time after time, poor organization allow 


small details, sloppy errors—create need- 
less inefficiency, costly to the broker. Fre- 
quently canners expect others to sell 
merchandise without furnishing sales 
ideas so essential to modern distribution. 
And, too often, particularly during visits 
by the packer, promotion is talked up, 
then promises are apparently forgotten 
and the broker’s reputation soon needs 
patching ... not to mention the canner’s 
reputation! 


BROKER’S FUNCTION CHANGING 


Yet the major problems confronting 
the American food broker are linked to 
a big change that is now becoming acute 
in the food industry. That significant 
change is becoming more conspicuous, 
the “squeak can be heard now.” New 
conditions call for a redefining of the 
broker’s business. Operation under the 
title and custom of the traditional ‘“mer- 
chandise broker” is being steadily and 
Address before the Tennessee-Kentucky 
Canners Convention, Nashville, Tenn., 
February 14, 1949. 


By BOB WHITE 
President, Bob White Organization 
Chicago, Ill. 


more profitably displaced by the up-and- 
coming “merchandisING broker.” The 
old letterhead, the old selling, must be 
streamlined to fit the demands of a new 
job. 

Created by a generation of forces be- 
yond the control of any part of the in- 
dustry, this transition demands a more 
effective personal relationship by all con- 
cerned with the handling of food prod- 
ucts between the producer and the con- 
sumer. Processor and broker should real- 


BOB WHITE 


ize this new trend is a mutual problem 
which they must meet. This evolution 
will take place, with or without the pres- 
ent people participating. Too little rec- 
ognized is the existing need for someone 
to fill the place of the old-time jobber 
salesman. That responsibility offers a 
joint challenge to the packer and the 
broker. Why not recognize, make the 
most of a wide open opportunity and 
cash in on a coming marketing proce- 
dure? 


PACEMAKERS NOW PROFITING 


Ways of meeting the changing mer- 
chandising needs have been rather clear- 
ly shown by the larger concerns such as 
Libby, Del Monte, Gerber, Swift, Lever 
Bros., ete., etc. In a proportionate man- 
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ner, the food broker can work to control 
a better percentage of the possible sales 
dollar and needn’t fear being sidetracked 
or superceded in his trade. Many an 
average broker feels that his job is to 
supply merchandise to a distributor just 
as efficiently as possible. That slant was 
all right twenty years ago. Good as far 
as it went, it definitely doesn’t go far 
enough in business now. Selling goods 
to a distributor today is certainly second- 
ary and incidental to the job of helping 
him to merchandise those goods. Alert 
operators in Los Angeles, Philly, Kansas 
City, and Washington, D. C., and many 
other cities, have surprisingly proven 
that this theory doesn’t belong in the 
theory class any longer. 


FEW GEARED FOR THE NEW TASK 


But are these new conditions being 
generally recognized? From my own cb 
servation as a representative of six and 
also having talked to nine other major 
packers, I found that out of a total of 
some two hundred and fifty brokers 
worked with, there was much discussion 
about these new challenges in the sales 
field but very little actual action. Com- 
parison and inquiry revealed that of the 
total group only seven brokers had ac- 
tually organized their manpower and 
program to fit the merchandising de- 
mands. And, only three of these were so 
geared to the task to be at all comparable 
to the well organized big company sales 
office. Such a pathetic picture reflects 
the absence of progressive brokers who 
are offering “selling plus merchandising” 
as their business. Mr. Canner, won't a 
study of your own files be apt to confirm 
these observations? 


LOOK AT TYPICAL LETTERS 


For the benefit of the many wives 
present tonight, I want to review some of 
the “too typical letters, most of them 
supplied by canners here, from brokers 
who illustrate the lack of progressive 
planning for the merchandising of pack- 
cr’s products which they seem so anxious 
to represent. As I do this, notice how 
these letters give absolutely no recogni- 
tion of the problems of selling the j:ack- 
er’s items. Can you blame one for want- 
ing to ask, “Oh, so you are a food broker! 
So what?” What good is it to tell a 
canner only that? What specific rcason 
or promise or plan has the broke: for 
merchandising the line that will assure 
better distribution to the consumer’ 

At the outset, most brokers are really 
after the account. Almost all are en- 
thusiastic, some voluminous but never 
specific. For lack of time we will have 
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All the latest 
Canning Equipment 
If you can Corn, Peas, Toma- 
toes, Beans, other vegetables 
or fruits, you need the FMC 
Catalog No. 800 and supple- 
ments showing the most 
modern machinery for can- 
ning, processing and packing. 
Write for your free copy today. 


FOOD MACHINERY AND CHEMICAL CORPORATION 


YW FMC sweet corn harvester 


Yes, this is the first commercially success- 
ful sweet corn harvester. It was developed 
especially for Canners, and insures a con- 
tinuous supply of freshly picked corn to 
Canning Plants. 

Thoroughly proven in the field, it will 
operate under practically any field con- 
dition, and on any type of corn suitable 
for mechanical picking. It operates in 


Bradford, Vt. 


San Jose, Calif. 


© New York, N.Y. 
. Wis. 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 
Sales Branches: Baltimore, Md. 
Cedarbur 


* Rochester, N.Y. 


* Lakeland, Fla. (Florida Division) 


Anderson-Barngrover Division) 


weather which delays or entirely stops 
hand picking. 

Its speed, precision-operation and reduc- 
tion in wastage step up yield and im- 
prove quality. 

TWO-ROW PUSH TYPE suitable for de- 
tachably mounting on commercial types 
of farm tractors. It picks the ears from two 
rows simultaneously by means of rapidly 
rotating cutters which cut through the 
ear shank. The severed ears fall into a 
conveyor which carries them upward to 
discharge into a trailing corn wagon. 


At 


DMONT LABEL CO. INC. 


LITHOCRAPHERS 
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Portsmouth 


MANUFACTURERS OF 


58 TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 54 years of 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to help control 
flat sour bacteria in toma- 
toes and to lengthen the 
useful life of hampers. 


Write for Full Information 


5/8 Tomato Field Basket 


Planters Manufacturing Company, Inc. 


Virginia 


re 
a 
4 
4 
f 
S 
ad 
e 
ie 
0 = 
| 
| ae 
| 
0 | 
‘ 
- 
t- 
~ 
>. 
re 
in 
er 
ve : 
? 


MANAGEMENT 


OH, SO YOU ARE A FOOD 
BROKER!—SO WHAT? 


(Continued from page 8) 


to skip them in favor of brief notes. This 
first one is a prize for it comes from the 
territory where the product happens to 
be selling best, yet simply says, “We are 
very much interested in representing 
your product, Pinafore Brand whole 
chicken, on the coast in the California 
area. We would appreciate the full de- 
tails by return mail.” 

Another frankly admits his error (so 
typical of many brokers) of failing to 
read his mail, and after two years finally 
asks for cooperation without giving a 
single suggestion on what he plans to do 
for the packer. He writes, “Maybe we 
have been guilty of not reading our mail 
as thoroughly as we should, but we are 
wondering what became of your account. 
Meat prospects being as they are, we feel 
reasonably sure that we can sell your 
line out this way, given the opportunity.” 


VAGUE PROMISES WITHOUT 
PLANS 

From a sample hound in the South 
came this request after two years on the 
account: “We will be glad to start sell- 
ing your line in a big way. Please ship 
the case of samples on our order.” Imag- 
ine the packer’s disgust, he previously 
sent samples worth $168.00, now the 
broker wanted $21.00 more although his 
only seven sales had totaled $525 in the 
same three years. To make a promise to 
sell an item in a “big way” certainly 
offers no tangible plan for the merchan- 
dising of a fine line of goods. 


That “there oughta be a law” against 
such vague pledges of future bliss is 
all the more evident after you appoint 
’em—then look out, gone are even these 
remote promises. Even an old timer in 
the brokerage business, one who had al- 
most begged for the line, writes of a job 
not half done: “We offered this product 
to some of our trade, but so-and-so com- 
pany seems to have beaten our time into 
this territory and has all of our good 
drug store luncheon counters tied up 
with their products, and while their 
product does not taste as good as ours, 
they nevertheless are in.” 


Such out-moded methods are typical 
of some well established brokers. One re- 
cently portrayed as a “Man of Distinc- 
tion” came through with this note: 
“Please be advised that we have placed 
the two cases at two of the larger super 
markets. In order to place this mer- 
chandise, it was necessary for us to leave 
same on consignment.” Here again the 
broker permits the burden of merchandis- 
ing (only two cases to fall totally upon the 
packer and the distributor without ren- 
dering any aggressive service on his own 
part. 

Listen to this complaint, where, as be- 
fore, no effort beyond selling the buyer 
has been made to push the canner’s 


goods: “We have your letter advising us 
to resell here the six cases of fish which 
is cn hand at and which they wish to 
return. This we have tried to do, but it 
seems we are not able to accomplish it. 
Now they are putting the heat on us to 
dispose of this shipment without further 
delay. Won’t you please cooperate with 
us and give us shipping instructions on 
these six cases?” 


INACTION OR OPPORTUNITY 


This type of action or inaction threat- 
ens to eliminate the food broker who 
fails to see the transition of method now 
in progress. Does not the canner have a 
real point if he charges his broker with 
a lack of adequate service? A food brok- 
er, so what? What ideas have you for 
selling their product? Is it not the new 
responsibility of the broker to do more 
than merely find a distributor, but to ac- 
tually help find the consumer? 


Another order contains a special re- 
quest for advertising indicating he ob- 
viously is selling primarily by mail. 
“Could you send us some advertising 
matter, such as envelope inserts so we 
can give you free publicity by enclosing 
these inserts in our envelopes. It would 
pay you to have about a thousand of 
these made up in an attractive form and 
we believe this will help the sale of your 
merchandise. We think a good blotting 
paper in tue large envelope size would be 
the right thing as this would be kept 
before the buyer continually.” 


COMPLAINTS—NO RESULTS 


Brokers find it easy to complain about 
the cost of the canner’s goods, and yet 
are anxious for the canner to carry the 
cost and burden for the advertisement 
and sale without further effort or plan- 
ning of definite program for results, as 
these letters indicate. Regarding one 
product, we noted this comment: “We 
are afraid that the price on this product 
is just too high for our territory. It is 
of course a very fine piece of merchan- 
dise but our customers are buying a 
much lower priced item and we have not 
been able to get to first base. Perhaps 
a good advertising campaign is needed?” 
But it remains for a Mid-Western broker 
to ask the prize question in the way of 
price reduction on a well known product: 
“One of my customers has cleaned out 
his higher priced chicken, and wants to 
know if we could not get him a special 
price, or effect a general reduction, on 
chicken to make it a more profitable job- 
bing item, and to allow his independent 
retailers to meet chain competition under 
two dollars.” 


GLOOMY FORECAST? 

Is the total situation discouraging? 
Have we a gloomy outlook toward the fu- 
ture? Certainly not. The problems are 
obvious as already shown; the answers 
are equally obvious, Brokers are selling 


for somebody, or they could not remain 
in a commission business. But it is ap. 
parent that they will have to do better 
as the intensification of competition in- 
creases. This fundamental change means 
increased opportunity. 

Brokers have several means before 
them which offer a successful solution to 
their problems. For one, they must help 
the canner to secure a more profitable 
margin. Large operators have now been 
getting 5c to 10c more on the dozen for 
promoted brands over other brands of 
comparable quality. Brokers must seek 
all possible ways to increase their can- 
ner’s margin through better selling. 

First, however, canners must get their 
selling methods up-to-date, set their own 
houses in order, so the evolving compe- 
tent broker can do a modern job. Then 
by working accordingly with the brokers, 
they will be in a position to demand a 
selling performance in ratio to territory 
income and territory potential. Both 
need to create a relationship and sales 
work more comparable to big operators. 


IDEAS FOR ACTION 

There are several simple merchandis- 
ing angles that can be readily accom- 
plished. For example: 

1. Mass displays—Through coop deals, 
drop shipments, ad features. 

2. Tie in sales with other items and 
salespower—Chicken and Cranberry. 

3. Store features—Big boys don’t pay 
for them all. 

4. Store & manager bulletins—Up-to- 
date releases aid sales. 

5. Sales meetings—Add to personal in- 
terest in products by conferences with 
store managers, jobber salesmen, clerks. 

6. Sensible sampling — For promotion 
and advertising men as well as the buyer. 

7. Judicious delivery of samples to 
homes—Win backing of the family. 

In terms of sales results, there are 
many simple sales avenues that pay off. 


Among them are these three: 

1. Demonstrations—Intelligently plan- 
ned and carefully supervised. 

2. Retail work—FEfficiently routed, ef- 
fectively presented. 

3. Local advertising—Tie in with or- 
ders. 

Truly a change of conditions is forzing 
a new “merchandising broker,” who will 
be the successful operator of the future. 
Sales success is as inevitable as the shift 
from the “Mama and Papa” store to the 
modern super-market. This process of 
transition calls for a new approach in 
food selling. “Oh, so you are a food brok- 
er! So what?” Yes, what do we both 
get out of it—in better selling? And you, 
Mr. Canner, must be prepared to do your 
part. 
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STATION PLANS 75TH 
ANNIVERSARY PROGRAM 


New Haven, Conn., Feb. 24—Plans are 
now underway for the 75th anniversary 
celebration of the Connecticut Agricul- 
tural Experiment Station, to be held in 
1950, according to an announcement 
made by Dr. James G. Horsfall, Direc- 
tor of the Station, 


Founded in 1875, the Connecticut insti- 
tution is the oldest State agricultural ex- 
periment station in the nation and origi- 
nated the movement that has since led to 
the establishment of ah experiment sta- 
tion in each of the 48 states. 


Commenting on the coming anniver- 
sary, Dr. Horsfall said, “Connecticut citi- 
zens can take much pride in the fact that 
they were the first to recognize the need 
to put science to work for agriculture. 
It is significant that the Agricultiral 
Station is strietly a Connecticut institu- 
tion, founded by the Legislature through 
the efforts of Connecticut farmers. That 
their foresight has paid well can be 
judged not only by the many milestones 
of scientific achievement marked by the 
Connecticut Station during her 75-year 
history, but also by the place experiment 
stations hold today in American agricul- 
ture. 


“Next year marks, not only the 75th 
anniversary of the Connecticut Station, 
but the 75th anniversary of an entirely 
new idea. As such, our anniversary is 
an event of interest to the entire agri- 
cultural and scientific world. 


“We feel that the people of Connecti- 
cut and many from other states will 
want to observe with us next year this 
75th anniversary of our founding,” the 
Station Director went on to say, “and 
we are beginning to make plans now for 
a formal celebration.” 

Dr. Horsfall said that a bill is now be- 
fore the Legislature to provide for the 
occasion, and that a planning committee 
has been appointed from the staff. This 
includes Dr. C. L. W. Swanson, head of 
the Soils Department; Dr. P. J. Ander- 
son, in charge of the Tobacco Laboratory 
at Windsor; Dr. H. B. Vickery, head of 


Biochemistry Department, and Dr. 


meni 


NEW NCA MEMBERS 


Th. following firms have been admit- 
ted ': membership in the National Can- 


hers ..ssociation since January 8 of this 
year. Alaskan Fisheries, Inc., Valdez, 
Alas!» ; B. W. B. Foods, Inc., Mexico, 
New York; Basic Vegetable Products, 


Inc., acaville, California; Crystal City 


Cann ies, Crystal City, Texas; Gutten- 
berg Canning Company, Guttenberg, 
Iowa “Uake County Cannery, Inc., Upper 
Lake, Salifornia; Lewy’s Cove Canning 
Com; ny, Perry, Maine; M. W. Miller & 
Comp.ny, Sturgeon Bay, Wisconsin; 
Puce’ ili Packing Company, Turlock, 
Califo nia; Wood Canning Company, 
Stocki.n, California. 
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Jones, head of the Genetics Depart- 


YOUR CROPS 
PEAK QUALITY 


The TWO-STAGE 


€THOD 


OF GREEN CROP HARVESTING 


The fast, light weight HUME TRACTOR-ROWER 
cuts and windrows in one operation, cuts a wide 
swath at high speed, and gets all the crop, too. 
Equipped with the famous HUME PICK-UP REEL 
that picks up and reels in even the most down- 
tangled crop. And, to assure, cutting al] the crop 
on even or uneven terrain, this high speed har- 
vester is equpped with HUME “FLOATING” 
CUTTER BAR. Cuts all the crop, cuts it fast, cuts 
it in its prime. 


After the crop is cut with the HUME TRACTOR- 
ROWER it is possible to load the green vines at 
the high speed of one ton every 90 seconds! Even 
in soggy, wet weather the HUME GREEN CROP 
LOADER works at top efficiency. This two stage 
harvesting method enables you to cut harvesting 
time by 40%. Get all the facts today. 


Write 


WRITE today for 
the new harvesting 
tudy, “The TWO. 


HARVESTING”, cov- 
ering the newest, 
gr oe n 
crop arvesting 
techniques. 
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MANAGEMENT 


Agent-and-Principal Contract Form Available 


A “Standard Form of Agreement with 
Manufacturers’ Agent” was distributed 
to Manufacturers’ Agents National As- 
sociation members in 145 cities, through- 
out 40 States, District of Columbia, Can- 
ada, Cuba, and the Philippines, as a 12- 
page supplement to the confidential 
MANA BULLETIN for February,—the 
result of more than a year’s intensive 
study by the Association of the subject 
of a suitable agent-and-principal con- 
tract. 


Heretofore, M.A.N.A. points out, the 
principal has prepared and individually 
presented its own agency letter or brief 
form of contract to the agent, and all too 
often on a take-it-or-leave-it basis, the 
principal sometimes reasonably protected 
but the agent often left most vulnerable. 
From that point on anything could hap- 
pen, and frequently did. Thus the agent- 
and-principal relationship in the past 
has not always been a happy one, but 
many years of observation and research 
into the problem indicated that the chief 
difficulty lay with an inadequate, imprac- 
tical basic agreement, rather than with 
the system, or with the parties them- 
selves. 


In spite of such fundamental difficulty, 
the place of the manufacturer’s agent in 
national distribution increased in im- 
portance, numbers, and volume of sales 
with each year of the past quarter cen- 
tury or more, according to U. S. Census 
reports. For under proper circumstances 
the MA represents an important saving 
in the manufacturer’s selling costs and 
provides him with a flexibility not inher- 
ent in private sales organizations. But 
manufacturers today are vitally con- 
cerned with the subject of taxes, and 
some fear that MAs may involve them in 
out-of-State taxes of one kind or another. 
Others fear that they may be involved in 
additional ways, unforeseen and out of 
their control. 


None of these risks, however, exist 
with an agent any more than with mem- 
bers of a private sales organization. In 
fact, through a proper selling agreement 
far more protection is possible with an 
agent than with private salesmen, be- 
cause the selling agent as an independent 
contractor is responsible for its own acts, 
while salesmen are part and parcel of the 
principal’s own operations and for whose 
acts the principal is directly responsible. 


The contents of this M.A.N.A. Agree- 
ment are divided as follows: (1) Pur- 
pose of Agreement; (2) Statement of 
Relationship; (3) Duration of Agree- 
ment; (4) Assignment of Agreement; 
(5) Territory and Scope of Operations; 
(6) Products, Equipment, and Services; 
(7) Sales Channels and Restrictions; 
(8) Prices, Terms, and Sales Policy; (9) 
Commission Rates and Computation; 
(10) Commission Payments; (11) In- 
voices and Collections; (12) Selling Aids 
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and Supplies; (13) Handling of In- 
quiries and Quotations; (14) Products 
Guarantee, and Warranty; (15) Han- 
dling and Acceptance of Orders; (16) 
Shipments and Shipping Information; 
(17) Additional Obligations of Agent; 
(18) Additional Obligations of Princi- 
pal; (19) Adjustment of Disputes, and 
Provision for Arbitration; (20) Rights 
upon Consummation of Agreement; (21) 
Rights upon Termination of Agreement; 
and (22) General Conditions. 

The form is self-explanatory and en- 
tirely elastic, providing for the prepara- 
tion and appending of Exhibits to cover 
variations in different fields of endeavor 
and all individual conditions and cir- 
cumstances. What is most important, is 
that this form is designed to be perfectly 
fair to agent and principal alike; and 
to make possible a careful study of its 
unbiased and mutually protective provi- 
sions, Manufacturers’ Agents National 
Association will mail one copy to any 
agent, or to any manufacturer or sup- 
plier, writing on its business stationery 
to the Executive Secretary, at 542 South 
Broadway, Los Angeles 13, California, 
mentioning this magazine. 


CONTAINER OUTLOOK 


Prices of containers and packages are 
expected to remain fairly stable in the 
first half of this year, but some price re- 
ductions are foreseen during the remain- 
ing half, according to a Field Office sur- 
vey reported by the Department of Com- 
merce February 28. 

The Department’s quarterly “Contain- 
ers and Packaging Industry Report” just 
issued states that the consensus of opin- 
ion among users and manufacturers is 
that a buyers’ market is developing in 
this industry. 

The raw materials outlook for the pro- 
duction of all types of containers is gen- 
erally good. About the same quantity 
of steel consumed by the industry in 1948 
will be available this year but some 
manufacturers may not be able to obtain 
all of the sheet steel and nails they need, 
according to the report. 

Supplies of tin, lead and aluminum, 
including foil, are still fairly tight but 
paper and paperboard, lumber and raw 
materials for glass production will be- 
come increasingly plentiful during the 
year. 

Current production and shipments of 
most categories of paper and paperboard 
containers is at near peak levels and de- 
mand is being readily met. 

Strong demand for practically all 
types of metal containers shows definite 
signs of easing. Current orders are being 
readily filled in all categories except for 
a relatively few items including fluid 
milk shipping containers and beer cans. 


Glass containers are plentiful and the 
production outlook for the first half of 
this year appears to be fairly satisfac- 
tory. Demand is not too strong at pres- 
ent but it is expected to improve with the 
coming of spring. 

Demand for wooden containers during 
the winter has been below the like period 
last year with production declines being 
reported from most areas. The general 
outlook for this segment of the container 
industry is not good so long as high pro- 
duction costs continue, according to the 
report. 

Production and demand for wooden 
containers in the Florida area has in- 
creased recently because of the heavy 
citrus crop and better marketing pros- 
pects resulting from damage to Califor- 
nia fruit caused by recent snow storms, 


FAIR DEAL ASKED FOR 
CUBAN SUGAR 


Fundamental! defects in the Sugar Act 
of 1948, the basic legislation regulating 
the sugar industry of the United States, 
are becoming apparent after one year’s 
operation of the Act, according to a re- 
cently published issue of the Bulletin of 
the United States Cuban Sugar Council. 

“The primary weakness in the Act,” 
says the Bulletin, “is the provision 
granting excessively large quotas to the 
United States continental and_ insular 
areas and too small a quota to Cuba, al- 
ways the major source of this country’s 
sugar supply. The quotas for the domes- 
tic areas collectively exceed their com- 
bined production in any single year. 

“The quota for Cuba is unrealistic in 
the light of producing capacity, historical 
performance and the compelling need in 
emergencies, both in peace and war, for 
sugar produced in Cuba. 

“Three of the United States producing 
areas and the Philippines failed last year 
by 1,168,002 tons to fill the quotas given 
them, their combined deficits amounting 
to more than one-fourth of their total 
quotas. 

“To meet the needs of consumers here, 
Cuba not only filled its quota of 1,923, 
580 tons, but provided the 1,016,987 addi- 
tional tons Cuba was permitted by the 
United States to make available to over- 
come the deficits and still another 1,238, 
000 tons required for distribution }y the 
Army in occupied areas.” 

One of the results of the smal] «uota 
for sugar produced in Cuba is a reduc 
tion of about 11 percent in United States 
exports to Cuba in the first eleven 
months of 1948 as compared with a sim 
lar period in 1947. The Bulletin joints 
out that United States sales to Cuba 
vary with the amount of sugar which 
this country’s legislation permits Cuba 
to supply, and that the exports to Cuba 
originate on the farms and factories of 
virtually every section of the United 
States. 
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CANNED 
FRUITS 


High Capacity-Low Cost Scalding 


BEETS — CARROTS — POTATOES —can be scalded better at less cost. 
ALLAN Continuous Scalders deliver a very efficient hot water — live steam 
scald — without expensive dehydration loss, or extravagant use of steam 
and water. 

No caustic needed to scald 6 tons of BEETS or 12 tons of CARROTS hourly. 
Canners who want proper heat pentration, low cost trimming and inspection, 
and better control of enzyme activity should investigate the ALLAN Scalder. 
Ask for ALLAN IRON & WELDING WORKS, INC. 
BULLETIN R-3 137 Murray St. Rochester 6, N. Y. 


® LOW COST OF OPERATION 
® STEADY SPEED 
9 
9 


—— 


ACCURATE SPEED CONTROL 
DURABLE 
© DEPENDABLE 


| ® YOU CAN SAVE MONEY BY 
8 DRIVING VINERS WITH THIS 
POWER. 


e 
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These units are equipped with four or six cylind- 
er engines with fly-ball governors. They pro- 
duce power which can be changed to meet the 
different crop conditions by the movement of a 
convenient lever without stopping the engine. 
They are especially engineered to meet every 
requirement for Viner Drive. 
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LAMBLE DEFEATED IN 
SQUASH FINALS 


W. E. (Bill) Lamble, Jr. and George 
Doetsch of Baltimore were defeated in 
the University Club’s Annual Invitation 
Doubles Squash Tournament by Hunter 
Lott and Diehl Mateer of Philadelphia 
on Sunday, February 27. Bill Lamble 
is an official of the Southern Packing 
Company, Baltimore canners, and Vice- 
President of the Baltimore Canned Foods 
Exchange. Although losing, the Mary- 
land State Doubles Champions were the 
first Baltimore team to ever play in a 
title round in the University Club’s 
Tournament. 


Bill Lamble is also the State Singles 
Title Holder. The Philadelphians had 
their troubles before triumphing 15-7, 
9-15, 15-2 and 15-11. Final round of the 
fourth game was hotly contested end was 
rrobably the longest rally of the match, 
the Philadelphians finally coming out the 
victors. 


MARTINDILL JOINS SUPPIGER 


W. H. Martindill, former executive of 
Stokely-Van Camp, Indianapolis, has 
joined the G. S. Suppiger Company, St. 
Louis, Missouri, as a Vice President with 
particular duties as Assistant to the 
President. 


CALPAK OFFICIAL RETIRES 


H. Z. Baldwin, Secretary and Assis- 
tant Treasurer of the California Packing 
Corporation, San Francisco, has retired 
after more than 44 years of service. He 
will be succeeded by N. A. Hollister. 
A. L. Croce, A. J. Wallsten and H. W. 
Stewart have been made assistant secre- 
taries. 


TIDEWATER MEETING 


The Annual Meeting of the Tidewater 
Canners Association of Virginia will be 
held at the Tides Inn, Irvingt-n, Vir- 
ginia, on May 25, Secretary Robert A. 
Harris has announced. 


ASPARAGUS MEETING 


An industry meeting of canners of 
asparagus has been called for March 25 
and 26 at the Bismarck Hotel, Chicago, 
to consider Standards of Identity, Qual- 
ity and Fill of Container under the Food, 
Drug and Cosmetic Act. A thorough dis- 
cussion of all phases of the subject will 
take place in order that all information 
will be available for a public hearing ex- 
pected to be called sometime in the fall 
or winter of this year. The meeting will 
begin at 10:00 A. M. on Friday, March 
25. 


NEWS AND PERSONALS 


NEAL SELLS DIES SUDDENLY 


Canners and machinery and supplies 
people the country over will regret to 
learn of the death in Miami on February 
19, of Neal S. Sells, 56 year old Vice- 
President of the Food Machinery & 
Chemical Corporation, and Manager of 
the Sprague-Sells Division at Hoopes- 
ton, Illinois. Mr. Sells contracted a heavy 
cold at the Atlantic City Convention and 
had gone to Miami to recuperate. His 
death was caused by a bursted blood 
vessel. 

Neal first entered the business immedi- 
ately after his graduation from college, 
with his father, William H. Sells, and 
brothers, Ogden and Millar, in the busi- 
ness of the Peerless Husker Company in 


NEAL SELLS 


Buffalo, New York. The business flour- 
ished for a number of years and later 
was consolidated with the Sprague Can- 
ning Machinery Company at Hoopeston, 
Illinois, and was thereafter known as the 
Sprague-Sells Corporation. Several years 
later Anderson - Barngrover Company 
consolidated with Sprague-Sells Corpora- 
tion and the Food Machinery Corpora- 
tion was formed, with the Hoopeston 
plant operating as the Sprague-Sells Di- 
vision, with Neal Sells as Manager. It 
was at that time that Ogden Sells went 
to the West Coast with the Anderson- 
Barngrover Division and shortly there- 
after that Millar Sells withdrew from 
the business to enter into the canning 
business on his own. Ogden Sells has 
now retired and Millar died about ten 
years ago. 

Neal Sells had served as President of 
the Canning Machinery & Supplies Asso- 
ciation for the years 1936 and 1937 and 
since that time had been in regular at- 
tendance at Board Meetings of the Asso- 
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ciation, who sought his council. He was 
a Gold Member of the Old Guard Society, 
recorded as having entered the business 
in 1910. 


IVAN MORGAN DIES 


Ivan C. Morgan, 68 year old principal 
owner and operator of the Morgan Pack- 
ing Company, Austin, Indiana, died at 
the Baptist Hospital, Louisville, Ken- 
tucky, Saturday, February 26. His death 
occurred just two months after the pass- 
ing of his father, J. S. Morgan, 90 year 
old founder of the company, on Decem- 
ber 21 of last year. 


Mr. Morgan was a power in the can- 
ning industry and was one of the State 
leaders in the Republican Party. His 
business success is evidenced by the fact 
that from an original investment of a 
few thousand dollars he built his busi- 
ness to a multimillion dollar concern, 
operating plants at Austin, Scottsburg, 
Brownstown, Columbus, Edinburg, and 
Franklin, Indiana. He had been a Direc- 
tor of the Western Canners Association 
and was a former President of the Indi- 
ana Canners Association. He is survived 
by his mother, Mrs. Mary Morgan; two 
sisters; his widow; one son, Ivan H. Mor- 
gan; two daughters, Mrs. T. N. Lyons 
of Austin, and Dr. Margaret Morgan 
Reynard of New York; and eight grand 
children. His son, Ivan, and son-in-law, 
T. N. Lyons, have been associated with 
him in the management of the business 
for a number of years, and will undoubt- 
edly carry on. 


DIAMOND SALT PROMOTIONS 


Charles F. Moore, General Sales Man- 
ager of the Diamond Crystal-Colonial 
Salt Division of General Foods Corpora- 
tion, has been appointed assistant to the 
General Manager. Mr. Moore joined the 
Salt Division in 1986 as a sales corres- 
pondent and later served as an assistant 
to the Merchandising Manager, Eastern 
Division Sales Manager, Manager of 
Field Sales Operations, and General 
Sales Assistant. 

Herbert M. Cleaves, who has been As- 
sistant General Sales Manager of the 
Salt Division, now becomes General Sales 
Manager of the division. He had been 
Associate Sales Manager since 1943 and 
previously served in a sales capacity in 
Boston, Providence and Chicago. He 
joined the Salt Division in 1936 as a re- 
tail salesman in Boston. 


NEW JERSEY CANNER 


A new canning firm to be known as 
Morris April & Brothers, has been form- 
ed at Head of the River, New Jersey, and 
will pack strained cranberry sauce along 
with other fruits and vegetables. 
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Better Color Retention. Greater 
Recovery. Mighest Capacity 


CRCO Chopper-Pumps and Extractors insure greater 
retention of full flavor and rich ripe color in tomato 
juice—yet can be operated up to speeds of 15 tons 
hourly. | 
oe ee Chopper-Pumps automatically cut tomatoes in small 
Fluid Drive pieces to permit proper pre-heating before extraction, 
and then pump the cut product to the pre-heater. A 


fluid drive control automatically adjusts the speed for 
the greatest efficiency. 


CRCO Extractors have a large capacity and get all of 
the juice, pulp and color, leaving a “dry” pomace with 
all pulp removed from the skins and seeds without 
breaking the husks. 


Send for complete details and prices. 


MODEL J 
EXTRACTOR 


EQUIPMENT 


For Canning Fanciest Cremogenized INSECTICIDE 
and Whole Kernel Corns: DUSTS 


HUSKERS, CUTTERS, SILKERS, FLOTATION Combat 


WASHERS, ROD-SHAKERS, CREMOGENIZERS, 
TRIMMERS, MACERATORS, SUCCULOMETERS, 4 P H 0 N P A 
MATURITY SELECTORS, FEEDERS, CONVEYORS, 


“ONSISTOMETERS, BELTINGS, PUMPS, MAGNETS, 
SANITARY PIPE, AND ACCESSORY EQUIPMENT. PITTSBURGH PLATE GLASS COMPANY 


THE UNITED COMPANY | PAINT © GLASS * CHEMICALS © PLASTICS BRUSHES 


WESTMINSTER. MD MILWAUKEE 2, WISCONSIN 
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NEWS — PERSONALS 


CANNERS SHORT COURSE 


The Fifth Annual Canners Short 
Course of the New York State Agricul- 
tural & Technical Institute, Morrisville, 
New York, will be held April 11 to 28. 
The outline of the proposed course in- 
cludes a complete study on water used 
in the canning process, as well as steam 
generation and distribution, and care and 
maintenance of the boiler. 


INDIANA MOLD COUNT SCHOOL 


The Annual Technicians School for 
Mould Counting tomatoes and tomato 
products, sponsored by the Indiana Can- 
ners Association, will be held in the Hor- 
ticulture Building of Purdue University, 
Lafayette, Indiana, July 13 to 23. H.R. 
Smith of the National Canners Associa- 
tion will direct the school with the assis- 
tance of representatives from the re- 
search departments of the can companies. 


ALBANUS PHILLIPS IN SUNDAY 
SCHOOL WORK 


Albanus Phillips, Jr., President of the 
Phillips Packing Company, Cambridge, 
Maryland, has acepted an invitation to 
serve as Honorary Vice-Chairman, rep- 
resenting the canning industry, on a 
committee of industrial leaders in New 
York City in the promotion of the 1949 
National Sunday School Week, a nation- 
wide activity, which will be observed 
April 11 to April 17. 


WIRE BOUND BOX MEN ELECT 


D. R. Simmons of Elberta Crate & Box 
Company, Bainbridge, Georgia, was re- 
elected President of the Wire Bound Box 
Manufacturers Association at the annual 
meeting recently held in New Orleans. 

Other officials elected are John R. Mil- 
ler, J. R. Miller Mill Company, Inc., 
Brewton, Alabama, Vice-President; and 
L. S. Beale, Chicago, reelected Secretary- 
Treasurer. 


HUNT PRICING POLICY 


Hunt Foods, Inc., in a drive for con- 
tinued expansion in the national market 
will continue its policy of competitive 
pricing in canned foods, Norton Simon, 
board chairman, and Frederick C. Weis- 
man, president, said in a joint statement 
this week. 

The statement noted continued expan- 
sion in the marketing of the company’s 
products, and stated that at the close of 
the year Hunt had on its books the larg- 
est number of distributors which has 
ever handled the company’s products. 


OZARK DATES 


The Spring Meeting of the Ozark Can- 
ners Association will be held at Musko- 
gee, Oklahoma, May 19 and 20. 
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HUME ADDRESSES NEW YORK 
FIELD MEN 


H. D. Hume, President of the H. D. 
Hume Company, Mendota, Illinois manu- 
facturers of special harvesting equip- 
ment, was called upon to address the 24th 
Annual Field Men’s Conference spon- 
sored by the Association of New York 
State Canners and held at Geneva, Febru- 
ary 8 and 9. Mr. Hume’s part in the 
panel discussion was to cover the sub- 


H. D, HUME 


ject of canning crop harvesting equip- 
ment, a field in which he has had more 
than 25 years of practical experience as 
a designer and manufacturer of equip- 
ment for green crop harvesting. His 
company manufactures special cutter 
bars, pick up reels, windrow harvesters 
and loading equipment used in canners'’ 
field operations. 


TO OCCUPY NEW QUARTERS 


The California Packing Corporation, 
which recently purchased the eight-story 
building at Howard and Fremont Sts., 
San Francisco, California, from Butler 
Bros., has resold it to the New England 
Mutual Life Insurance Company for 
$2,250,000. In turn, it has leased the 
structure for 25 years from the new 
owners and will occupy it as soon as 
necessary alterations can be made. 


KELLEY-CLARK 


A statement has been filed by a group 
of individuals to indicate they are oper- 
ating as food brokers under the name of 
the Kelley-Clark Co., San Francisco, 
California. Listed are Walter H. Tues- 
ley, Ben H. Hansen, Walter C. Meredith 
Jr., Paul B. Bowman, and twenty-five 
others. 


THE CANNING TRADE 


NEW TAYLOR SALESMEN ON 
WEST COAST 


Two new salesmen for Taylor Instru- 
ment Companies, one located at Port- 
land, Oregon, the other at Los Angeles, 
have just entered their territories. A. M. 
Wallace, Portland, is a graduate of the 
University of Denver and also spent four 
years at Newark College of Engineering, 
Newark, New Jersey. 

R. M. Garrett, Los Angeles, is a Chem. 
ical Engineer from Ohio State Univer- 
sity and also holds a Master’s Degree in 
Business Administration. 

During many recent months, the broad 
academic background of these two men 
has been augmented by practical train- 
ing and experience in process control in- 
strumentation at the Company’s home cf- 
fice in Rochester, New York. 


CANNED POULTRY 


Poultry canned or used in canning dur 
ing January totaled 9,665,000 lbs., com- 
pared with 10,984,000 lbs. during Janu- 
ary last year, a decrease of 12%. The 
quantity of poultry certified under Fed- 
eral Inspection during January totaled 
19,223,000 lbs., compared with 17,943,000 
Ibs. during January last year. Of the 
quantity certified, 9,539,000 lbs. were for 
canning and 9,684,000 lbs. were eviscer 
ated for sale. 


GAIR DIVIDEND 


Directors of the Robert Gair Com- 
pany, Inc., meeting in New York Febru- 
ary 21, declared the full cumulative ¢i 
vidends for the year 1949 on preferred 
stock of $20 par value, payable quarterly 
at 30c¢ per share on March 14, June 10, 
September 10 and December 20 respec- 
tively, to stockholders of record March 
3, May 20, August 19 and December 1. 

At the same meeting a quarterly divi- 
dend of 10¢ per share was declared on 
the company’s common stock payable on 
March 14 stockholders of record 
March 3. 

Combined profits of the company and 
its wholly owned subsidiaries for the 
year ended December 31, 1948 was 
$5,103,058 of which $3,908,187 was de 
rived from operations in the United 
States and $1,194,871 from Cana/lian 
operations. 

After payment of $358,575 in <ivi- 
dends of $1.20 per share on the com 
pany’s preferred stock, the balance of 
$4,744,483 was equal to $2.67 rer share 
on common stock outstanding December 
31, 1948. 


NAMED ASSOCIATE 


George Gemmell has been appointe! an 
associate in the Baltimore office of -.llen 
V. de Ford Co., Washington and Palti- 
more food brokers. 


March 7, 1949 
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NEWS — PERSONALS 


FROZEN FOOD STOCKS 


FROZEN FRUITS—Retail packages 
of frozen peaches, raspberries, and 
strawberries made up a little less than 
a fourth of the frozen fruits classified as 
to container size on February 1. There 
was little change, however, from the per- 
centage of one-pound packages reported 
last month. At this time last year ap- 
proximately 28 percent of the selected 
frozen fruit stocks were reported as be- 
ing in retail containers. Packaging data 
on February 1, covering 66 percent of 
the frozen peaches, 84 percent of the 
frozen raspberries and 71 percent of the 
frozen strawberries showed that these 
three fruit items in one-pound containers 
were in the same ratio to stocks on hand 
as they were last month. February 1 
Stocks of these selected frozen fruits 
were slightly in excess of 100 million 
pounds. 


FROZEN VEGETABLES — Slightly 
more than half of the stocks of the six 
frozen vegetables surveyed were classi- 
fied as to container size for the February 
report. Of the total classified, 58 per- 
cent were reported in packages of one- 
pound or less. This compares with 58 
percent last month and 53 percent this 
time last year. Relatively more of the 
frozen spinach on hand was in retail- 
packages than for any other vegetable 
item, with 77 percent being reported in 
this type of container. Frozen snap 
beans followed next with 68 percent. This 
time last year only 50 percent of the 
reported snap beans were in retail pack- 
ages. Frozen peas in consumer-units 
comprised 57 percent of the peas classi- 
fied as to package size, down 2 points 
from last month, but 4 points above the 
percentage reported in February 1948. 
Consumer-sized containers of lima beans, 
now at 56 percent of the stocks classified, 
was unchanged from last month while 
frozen asparagus in one-pound packages 
dropped from 56 to 54 percent. February 
1 Stocks of six selected frozen vegetables 
totaled approximately 200 million pounds. 


INCORPORATED 


The Can-Rite Food Products Co. has 


been incorporated at Modesto, Califor- 
nia vith a capital stock of $50,000, by 
Elsi Lockman and W. E. Bacon. 


ATTEND FREEZERS MEET 


Oi: » W. Cuyler and his staff, Webster. 
New York frozen food brokers, will make 
thei: headquarters at the Stevens Hotel 


in C) cago during the Frozen Food Con- 
vent: on. 


CAN-DENSED NEWS 


In ntion of the closed retort in 1874 
open | the way for processing foods at 
high’. temperatures and reduction of 
food .poilage in cans. 
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HUNT STATEMENT 


Hunt Foods, Inc., Los Angeles, Cali- 
fornia, reports a net income for the fiscal 
year ended November 30 of $399,031, 
equal to 42 cents a share on the stock 
outstanding. This contrasts with the pre- 
vious fiscal year when net income totaled 
$2,714,779, or $5.51 per share. Net sales 
for the fiscal year were $34,886,723, com- 
pared with $46,276,702 the year before. 
Chairman Norton Simon reported that 
the decrease occurred largely in the first 


quarter of 1948 and the comparison was 
unusual because sales were abnormally 
high in the first quarter of 1947. Cur- 
rent sales are described as ahead of those 
of a year ago, despite the trend toward 
lower prices. 


Tin plate is classified commercially in 
several ways; the most commonly used 
designation refers to the gauge or thick- 
ness and the amount of tin coating on 
the plate. 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
sturdily built. 


ROBINS PADDLE OR 
BRUSH FINISHER 


All size screens. 


1949 


EQUIPMENT 
Vegetables Seafoods 


INCREASES YIELD — CUTS COST 


SEND FOR 
CATALOG 


HOT WATER 
SCALDER 


ROBINS 
SPINACH 
BLANCHER 
AND FEEDER 


ROBINS 
ALL STEEL 
RETORT 
All welded 
construction. 


HAYNIE 
TOMATO 
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WEEKLY REVIEW 


PRICE—Because of the extreme pres- 
sure being brought to bear on the market 
by the buyers and the apparent willing- 
ness of some canners to shade published 
prices, it is extremely difficult to name a 
price that isn’t open to question. We have 
reports of confirmed orders varying as 
much as 20c for supposedly the same 
grade of merchandise. It is a fact, how- 
ever, that a good many lots of question- 
able grade are hitting the markets. The 
above applies chiefly to West Coast 
fruits, fish, peas, corn, tomato juice and 
to a lesser degree tomatoes. We have 
tried to hit an average on our price page. 
In this column this week an analysis of 
the stock position might then be of more 
importance than what might be termed 
nominal prices. 


PEAS — For many pea canners this 
will be the last look at the stock situa- 
tion before putting the seed into the 
ground. The figures below, taken from 
releases of the National Canners Asso- 
ciation and Bureau of the Census, should 
then be studied carefully by each and 
every canner. A comparison of the two 
years is appropriate. To go back fur- 
ther than one year in this case would, 
in our opinion, prove misleading because 
of the drastic difference in buying habits 
of the distributor. To be sure, hand to 
mouth buying has been even more pro- 
nounced this past season, but it isn’t 
hard to remember last season when many 
said distributors couldn’t possibly buy in 
smaller lots. Because of the distributors’ 
stock position, it’s reasonable to assume 
that from now on in they’ll buy at least 
as much and possibly more peas than 
last year. Shipments for November, De- 
cember and January amounted to 5,919,- 
862 cases as compared to 4,898,405 cases 
a year ago. While shipments June 1 to 
November 1 were off this year about 4 
million cases, or 13,745,920 cases com- 
pared to 17,732,531 cases a year ago. If 
they buy only as much there will be a 
carryover of approximately 4% million 
actual cases, for a total consumption for 
the year of 27% million cases. That 
would call for a 1949 pack of about 23 
million cases, but it’s reasonable to as- 
sume that more peas will move these 
next four months than a year earlier. 
A pack of about the same as last year 
might then be indicated. In terms of acre- 
age, however, a considerable cut would be 
in order, especially in the Mid-West and 
Far West where the bulk of stocks are 
held. Had Wisconsin experienced a normal 
yield in 1948, the supply situation would 
be a great deal different—no doubt worse 
than a year ago. Preliminary yield per 
acre in that State for 1948 was 1430 
pounds per acre compared to 2110 in 
1947. Of the 1242 million cases on hand 
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February 1, over 6 million are located in 
the Mid-West, 4% million in the Far 
West and less than 2 million in the East. 
Approximately 2 million are Alaskas and 
10% million Sweets. 7,295,904 cases were 
fancy; 4,073,267 extra standard and 
1,221,029 cases were standard grade. The 
following table will be helpful in plan- 
ning acreage: 

STOCKS AND SHIPMENTS CANNED PEAS 

1947-48 1948-49 
(Actual Cases) 


Carryover 4,572,441 7,809,928 
Pack 33,995,779 24,446,054 
Total Supply 38,568,220 32,255,982 
Shipments during Jan. ............ 2,043,309 2,290,847 
Shipments, June 1 to Feb. 1....22,630,936 19,665,782 
Canner Stocks, Feb. 1..........000 15,937,284 12,590,200 


Shipments, Feb. 1 to June 1.... 8,127,856 
Shipments, June 1 to June ....30,758,292 
Distributor Stocks Jan. 1 


CORN—The corn picture isn’t nearly 
so bright. Although an analysis shows 
that consumers are apparently taking 
just about the same amount of corn as 
last year, a rather heavy carryover 
seems inevitable due to the larger pack 
in 1948. One bright spot is that ship- 
ments for the month of January exceeded 
those for the same month last year for 
the first time, and that by 44%. 

STOCKS AND SHIPMENTS CANNED CORN 


1947-48 1948-49 
(Actual Cases) 


Carryover 272,000 194,000 
Pack 27,572,000 34,410,000 
Shipments during Jan. ........... 1,583,809 2,286,146 
Shipments, Aug. 1 to Feb. 1....20,855,949 19,376,486 
Canner Stocks Feb. 1 ............006 6,987,951 15,228,023 


Shipments, Feb. 1 to Aug. 1.... 6,793,482 
Shipments, Aug. 1 to Aug. 1....27,650,000 nce 
Distributor Stocks Jan. 1 


TOMATO JUICE—Tomato juice 
doesn’t seem to be in nearly as bad a 
statistical position as the buying frater- 
nity would have us believe. Starting out 
with a total supply of over 5 million 
cases last year, canners had whittled that 
surplus down to 3 million cases by Feb- 
ruary 1. Distributors held a million and 
a half cases less, making the total avail- 
able supplies but a million and a half 
more than a year ago. Canners shipped 
about a third more in January 1949 than 
the same month a year ago. High priced 
citrus juices will help this item. Here 
are the N.C.A. figures: 


CANNER STOCKS AND SHIPMENTS 
CANNED TOMATO JUICE 


1947-48 1948-49 

(Actual Cases) 
Carryover, July 1.... 5,029,639 3,578,479 
16,880,277 23,701,199 
Total Supply .......... 21,909,916 27,279,678 


Stocks, Feb. 1......,...11,102,255 14,409,999 
Ship. during Jan..... 1,404,269 1,888,871 
Shipments, July 1 to 


February 1 .......... 10,807,661 12,869,679 
Distributors Stocks, 
1. 4,886,000 3,302,000 


THE CANNING TRADE 


FRUITS—Bad weather held up ship- 
ments of canned fruits during the month 
of January. Reports have it that ship- 
ments went forward at a good rate the 
last half of February. While some items 
like peaches and cocktail appear to be in 
over supply, lower prices may easily keep 
carryovers to a minimum. Distributors 
hold over a half million less apricots, 
nearly half a million mixed fruits and 
cocktail, and nearly 2 million less peaches 
than a year ago. The following figures 
have just been released by the Canners 
League of California: 


CALIFORNIA FRUIT STOCKS 
FEBRUARY 1, 1949 
(Actual Cases) 


Sold & 
Unsold Unsold 
Apricots (halves) ...... 1,583,938 1,070,268 
Apricots (whole 
552,681 369,208 
Apricots (whole 
unpeeled) 635,017 471,831 
Apricots, Total .......... 2,771,636 1,911,307 
Cherries, Sweet .......... 42,520 13,107 
Peaches, Free ............. 798,298 485,983 
Peaches, Cling ............ 7,260,389 3,477,033 
Fruits for Salad ........ 414,639 137,706 
Fruit Cocktail ............ 6,386,329 3,159,566 
Mixed Fruits ............... 72,131 58,325 


DISTRIBUTORS STOCKS—The fol- 
lowing figures, just released by the Bu- 
reau of the Census, show plainly how 
distributors have cut their inventories to 
an almost unbelievable minimum. 


STOCKS OF WHOLESALE 
DISTRIBUTORS 


(Including Warehouses of Retail 
Food Chains) 


(Thousands of Actual Cases) 


Commodity Dec. 31 Dee. 31 
1948 1947 

VEGETABLES 
Beans, Green and Wax...... 3,398 3,777 
7,881 9,337 
7,268 9,775 
841 920 
1,032* 781 
1,078 1,389 
Pumpkin and Squash.......... 756 1,027 
632 940 
Sweet Potatoes 472 NA 
Tomato Catsup and 

Tomato Pulp and Puree.... 1,015 1,337 
BOGGS 816 1,037 
FRUITS 
1,243 1,770 
2,081 2,478 
4,974 6,697 
1,801* 907 
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Apples and Crabapples.... 888 1,014 


AppleSAUCe 644 912 
Cherries, Red Sour............ 647 652 
Cherries, Other 375 379 
Cranberries and Sauce ...... 430 NA 
Grapefruit Segments ........ 408 NA 
Plums and Prunes ............... 617 NA 
JUICES 

Apple and Sweet Cider...... 189 NA 
3,302 4,886 
1,313 665 


'Ineludes fruit cocktail, fruits for 
salad, mixed fruits (except citrus). 

“Includes vegetable juice combinations 
containing at least 7067 tomato juice. 

NA—Not available. 

* Subject to revision. 


MASON HEADS SALES DIVISION 


Dale Mason, former manager of the 
H. G. Prince & Co. division of the Cali- 
fornia Packing Corp., maintaining sales 
offices at Oakland, California, has been 
transferred to the main office at San 
Francisco where he heads one of the 
commodity sales divisions, which includes 
most canned fruits and many vegetables. 


NEW YORK MARKET 


No Change In Buying Policy Foreseen — 
Some Canners Intend To Cut Acreage — 
Citrus Juice Continues To Rise — Apple 
Sauce Strong—Fish Demand Light As Lenten 
Season Begins—Pea Stocks Still Not Good 
Though Better Than Last Year—Better Call 
For Tomatoes—Little Change In Corn. 


By “New York Stater” 


New York, March 4, 1949 


THE SITUATION—The canned food 
market was approaching the end of the 
first quarter of the year 1949 and the 
third quarter of the fiscal year, without 
developing any anxiety among buyers as 
to price trends. The past week was one 
largely of routine trading, a factor that 
has featured operations for many weeks, 
and there was no immediate sign of any 
change to come in this attitude. Prices 
were irregular, where any changes oc- 
curred. Citrus juices continued their up- 
ward swing, meeting at the same time a 
gradual falling off in demand. There 
was some unsettlement in parts of the 
canned fish market, a rather unusual fac- 


‘scattered reports coming to light as re- 


tor as the Lenten season got underway. 

There remains quite an air of pes- 
simism. Prices are admitted to be at- 
tractive in many instances, but all hands 
appear to be convinced that the best 
policy is to carry as low an inventory as 
possible. Just when a change may take 
place is pure guess work, at least in this 
trade area. 


FUTURE PROSPECTS — The few 


gards the 1949 canned food production 
are largely encouraging from the stand- 
point of pack totals. Of course it is real- 
ized that to make any predictions at this 
time may be wide of the mark. However, 
some New York State canners have come 
out with definite claims that they will cut 
their production on peas and tomato 
juices and indicate that other packs will 
meet the same fate. If followed out, it 
will be healthy for both packs promise 
to have fairly substantial carryovers. 
However, peas have been handled well 
this past year and stocks are slowly 
reaching proper adjustment; trade inter- 
ests pointed out. 

Otherwise, there was little in the fu- 
ture market prospects leading authori- 
ties maintained. The canned food market 
has much to contend with especially the 


Our Convention Headquarters 
NATIONAL FOOD BROKERS ASSOCIATION 


March 20th to 25th, 1949 @ 
CHICAGO, ILL. 
H. K. BEALL & COMPANY 


308 W. Washington St. 


Will appreciate hearing from you for an appointment date 


CONVENTION 


CHICAGO 6, ILLINOIS 
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constant reference to declining food 
prices. Those making this assertion do 
not realize that canned foods with few 
exceptions, did not advance in propor- 
tion to other foods, while the lowering 
price schedules on the food products are 
the basic items, such as meats, butter, 
etc. The trade generally does not look 
for important canned food price adjust- 
ments, at least toward lower levels. 


CITRUS JUICES—Higher prices were 
quoted by some Florida major packers 
and there were also many packers who 
withdrew from the market and intend to 
stay out until there is an adjustment of 
the fresh fruit price that will enable 
them to sell at competitive quotations. 
Current asking levels are the high for 
the season, but despite this trend it was 
stated that further advances were sure 
to occur. 

In a general way orange juice sweet- 
ened and unsweetened was lifted 5 to 
25c a doz., with 2s quoted at $1.07%, 
46 oz. at $2.3712 and 10s at $4.75. Blend- 
ed varieties were up 5 to 20c and the 
sellers asked around 971'4c for 2s, $2.12% 
for 46 oz. and $4.25 for 10s. On grape- 
fruit juice the market was 2% to 15c 
higher and unsweetened was quoted at 
85c for 2s, $1.90 for 46 oz. and $3.80 for 
10s, with sweetened commanding the usu- 
al differential. Only a few packers were 
offering segments and these, like the 
juices, were at the highs of the year. 
Where available sellers offered grape- 
fruit segments 2s at $1.52% for fancy, 
$1.47% for choice and $1.35 for broken. 
On a well known advertised brand grape- 
fruit segments 2s were priced at $1.65. 
For Tangerine juice 2s the market was 
around $1.05. All prices were f.o.b. can- 
nery, Florida. Meanwhile, there was 
some easiness to Texas grapefruit of- 
ferings with 2s around 75 to 77'c and 
10s at $1.70 to $1.75, f.o.b. 


APPLE SAUCE—Some business was 
reported by New York State packers at 
$1.40 to $1.45 for 2s, while there were 
others who would not shade $1.50. The 
market generally was very strong, with 
a broadening of demand and limited of- 
ferings. A few Virginia packers were 
quoting $1.35 for 2s, but unsold stocks 
were believed to be limited. 


CANNED FISH — The start of the 
Lenten season found this market with- 
out a special demand. There were again 
offerings of tuna from various quarters 
and the development has done much to 
upset the general position. Eastern pack- 
ers were offering again, largely believed 
to be Peruvian frozen fish and packed 
by both interests in Maine and Mary- 
land. There was also pressure of im- 
ported gocds. Meanwhile, California 
packers were maintaining their sched- 
ules, with well advertised brands held 
at $22.C0 for fancy solid pack. North- 
west albacore offerings, fancy solid pack 
were fairly liberal and the markets were 
easy with prices ranging from $18.00 to 
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around $22.00 per case, halves as to 
seller. 

Maine sardines were offered on the 
basis of $8.50 for mustards, % keyless, 
f.o.b. California pilchards are moving a 
little better but there is a wide difference 
as to sellers views with ovals, mustard 
or tomato sauce ranging from $8.50 to 
$10.00 per case as to seller, f.o.b. Some 
importers reported a-little better call for 
Norwegian sardines and stated that the 
first signs of a pickup in the call for 
Portuguese, skinless and boneless was 
apparent. Salmon was not meeting with 
any special interest, but shortage of most 
grades was sufficient to hold prices firm. 
Reds were still quoted around $27.00, for 
1s tall and $24.00 to $24.50 for pinks, but 
chums were said to be in rather plentiful 
supply and offered at from $19.00 to 
$20.00 a case, f.o.b. 


PEAS—A routine movement was re- 
ported. However, there was said to be 
a small stock of 10s standards, both 
sweets and Alaskas remaining and the 
market was reflecting this situation in 
price. Standard 2s generally were offer- 
ing around $1.00, with scattered shading 
noted in some quarters. The statistical 
position of the market remains somewhat 
unfavorable despite a much improved 
showing over last year. The National 
Canners Association reported a stock as 
of February 1, sold and unsold, in can- 
ners hands of 12,590,000 cases. It is only 
a few months to a new pack season so 
that a fairly substantial carryover was 
promised. Reports indicated that many 
New York State and Maryland packers 
intended to cut 1949 production sharply. 


TOMATOES—A fair call for mid-west 
pack tomatoes, especially standard 2s 
and 2%s brought about a steadier posi- 
tion with these markets quoted around 
$1.35 and $1.90 respectively f.o.b. Mean- 
while, there was also better call in the 
Tri-State area, where a short while ago 
standards were moved at concessions. 
However, the belief prevailed that this 
forced selling had run its course. Spot 
offerings of extra standard 2s were re- 
ported at $1.60 and 10s at $8.00. Tomato 
juice was still in plentiful supply and 
the National Canners Association report 
of canners stocks, as of February 1, sold 
and unsold of 14,410,000 cases attracted 
considerable attention. Spot offerings of 
fancy 10s were reported at $4.00 and 46 
oz. at $1.90. 


CORN—Not much change in the gen- 
eral market position occurred. However, 
stocks were fairly ample and the recent 
National Canners report indicated pos- 
sibility of a liberal carryover, pointing 


to a stock as of February 1, of 15,228,000 


cases in canners hands, sold and unsold. 
Spot offerings of crushed fancy golden 
were reported at $1.55 for 2s and $8.50 
for 10s. There was considerable interest 
in the report from the Mid-west that in 
view of the lower commodity price range, 
canners striving to contract acreage this 


year may find growers more willing to 
listen to their offerings than in previous 
years. 


CHICAGO MARKET 


Total Volume Larger Than Year Ago to Date 
—Fancy Corn Hard To Find With Lower 
Grades Pressing For Sale — Ozark Spinach 
Volume Good—Interest In Reports Of Beet 
Packing In The Ozark Area—Apple Sauce 
Continues Strong—Buyers Hesitate Taking 
Citrus At Prices They Feel May Be Too High. 


By 


Chicago, Ill., March 3, 1949 


THE MARKET—Business is continu- 
ing in normal fashion in Chicago, with 
the volume level pretty much unchanged 
from that maintained since the first of 
the year here. Business is reported to 
be quite satisfactory by most of the 
wholesale grocers and chain outlets here, 
and it is believed that most brokers are 
finding that their business for the first 
two months of 1949 shows a very sub- 
stantial increase over the corresponding 
period for last year. The situation is 
still quite healthy, with inventories in an 
extremely well balanced position, the 
prospects are for a continuing of a good 
volume up until new pack. Some short- 
ages are making themselves apparent, 
and it is entirely possible, due to the 
hand-to-mouth buying policy pursued 
here, that many buyers will find them- 
selves completely out of some items be 
fore new pack. However, this factor is 
not influencing the purchasing policies 
up to this writing, and all buying is still 
being done on a _ strictly replacement 
basis. 


CORN—There has been some interest 
in fancy corn here recently, with No. 10 
strictly fancy whole kernel having been 
sold at $9.50 f.o.b. Wisconsin factory, 
which represents an increase in price of 
about 25¢ to 50¢ a dozen over the levels 
which have obtained here up to now. 
Really strictly fancy corn in No. 10 tins 
is becoming rather scarce, and_ it is 
doubtful whether the supply will be ade- 
quate to cover the rest of the season. 
The general tone of the corn market, 
however, is still soft, due to the presence 
of a rather substantial quantity of stand- 
ard and extra standard corn pressing for 
sale. Reports from Wisconsin, however, 
indicate that Government purchases have 
absorbed a good deal of corn in the lower 
grades recently, and possibly this may 
be an alleviating factor in the situ:tion. 
No. 2 extra standard whole kerne! and 
cream style corn are still offered at 
prices ranging from $1.25 to $1.35 and 
No. 2 standard cream style yellow corn is 
available at around $1.05 to $1.10. No. 
2 strictly fancy whole kernel corn is be- 
ing offered around $1.70 to $1.75, with 
the supply not too heavy, and No. 2 
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strictly fancy golden cream style corn 
available at around $1.60, with the sup- 
ply position about the same. 


OZARK AREA PRODUCTS—Sales of 
spinach from the Ozark area are con- 
tinuing in good volume, with the price 
levels remaining firm at 85¢ for No. 1, 
$1.25 for No. 2, $1.60 for No. 2% and 
$6.00 for No. 10. Packing is currently 
going on in the area and the quality is 
reported to be coming out very well. Mus- 
tard and turnip greens have also been 
selling in fair volume, and price ad- 
vances have been made by some of the 
factors on this item to a level of 90c on 
No. 2 and $4.00 on No. 10. Blackeye 
Peas have also been moving at $1.35 for 
No. 2 and $1.10 for the No. 300 of the 
fresh pack, with dry pack running 
around $1.15 for No. 2. It is understood 
that some packers in the area are operat- 
ing on beets, although offerings and sam- 
ples have not as yet reached this mar- 
ket. It is believed that there will be a 
good deal of interest in this item, inas- 
much as the beet situation in this part of 
the country is practically entirely clean. 
Beets are out of the picture with a num- 
ber of the packers in Wisconsin and 
Michigan, and there is some interest on 
the part of the buyers here in various 
items of beets. 


APPLE SAUCE — Apple sauce from 
the Eastern sections continues quite 
strong, at $1.35 to $1.45, depending on 
the section. A good part of the sauce 
coming into Chicago is still being shipped 
against earlier commitments at lower 
prices, but the movement recently has 
been heavy, with a good volume of goods 
currently rolling into Chicago. Reports 
on sales of apple sauce from various dis- 
tributors and chains here indicate that 
the item has been moving quite well in 
recent weeks. 


CITRUS JUICES—Citrus juices con- 
tinue to be very firm, with advances on 
the part of some packers having been 
received here this week, to a level of 
$2.40 on faney 46 oz. orange juice and 
$2.15 on fancy blend, and $1.90 on fancy 
swectened grapefruit juice. There has 
been very little purchasing activity here 
in Chicago as a lot of buyers are not yet 
firm!y sold on the ability of citrus juices 
to »aintain these advanced levels. Re- 
ports from Florida, however, indicate 
that the price of raw fruit is quite firm 
and that the Growers Organizations are 
firm:y in control of the situation so that 
the »rospects should be for at least a 
maintenance of the present price levels 
for .me little time to come. 


Dimped into the Atlantic Ocean off 
Flo: ja, an ordinary tin can filled with 
Papcrs was found four months later on 
the 1} orthwest coast of Scotland. The sea- 
goin. can had drifted an estimated 40 
mile. per day during its voyage. 
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CALIFORNIA MARKET 


Fill In Business Routine—Sizable Stocks Yet 
To Be Sold—Fruit Lists Unchanged With 
Some Changing — Spinach Prices Expected 
Soon—Tomato Prices Elusive—Salmon Ship- 
ments Heavy — Peruvian Competition Dis- 
turbs California Tuna Packers—Sardine Pack 
Double That Of A Year Ago. 


By “Berkeley” 


Berkeley, Calif., March 3, 1949 


THE SITUATION — Shipping orders 
continue to come through to canners in 
fairly good volume and there is about 
the usual amount of new business from 
those who have for months been operat- 
ing on a week by week basis. This new 
business has not increased to the extent 
thought likely by many, following the 
taking of inventories at the end of De- 
cember, indicating that more and more 
distributors are placing orders largely 
for the immediate future. The market 
for most canned products is fairly firm 
but where any changes in prices are 
made they are usually on the downward 
side. 


STOCKS — The Canners’ League of 
California has brought out a _ report 
showing total stock on hand, both sold 
and unsold, of fruits tomatoes and toma- 
to juice, in canners’ hands as of Febru- 
ary 1. These indicate a good movement 
in January, but serve to emphasize the 
fact that there are sizeable stocks of 
some items yet to be sold. 

The total stocks of fruits on hand, sold 
and unsold are listed here as figured on 
a No. 2\%s basis for accurate comparison 
with former lists. The total stock of 
canned apricots on this date was 2,685,- 
628 cases, of which 1,876,458 cases were 
unsold. Stocks of sweet cherries totaled 
37,998 cases, of which 13,123 were un- 
sold; pears, 557,358, with 374,355 unsold; 
freestone peaches, 776,766, with 476,120 
unsold; clingstone peaches, 7,070,091, 
with 3,422,945 unsold; fruits for salad, 
384,643, with 131,026 unsold; fruit cock- 
tail, 5,487,274, with 2,677,420 unsold, and 
mixed fruits, 76,941, with 63,185 unsold. 


Canned tomatoes and tomato juice are 
reported in actual cases. Stocks of all to- 
matoes in the hands of canners on Febru- 
ary 1 totaled 3,296,307 cases, of which 
1,972,385 were unsold. Of these, round 
tomatoes accounted for 3,206,394 cases, 
of which 1,920,679 were unsold, while 
Italian tomatoes totaled 89,913 cases, 
with 51,706 unsold. In regular round to- 
matoes stocks on hand, sold and unsold, 
were made up of 1,281,564 cases of fancy, 
including solid pack; 536,852 of extra 
standard, and 1,387,978 of standard. The 
unsold portion was 738,445, 349,447 and 
832,787 cases, respectively. Total stocks 
of tomato juice amounted to 3,893,281 
cases, of which 2,373,376 cases were un- 
sold. 


FRUITS — List prices on California 
fruits continue without change, but there 
are reports of sales of some items at less 
than list. This is undoubtedly true, as 
there are some weak holders among can- 
ners, but featured lines are firmly held. 
Sales of choice cling peach halves in No. 
2% tins have been made at $2.50, but 
many more are being made at $2.65 than 
at the lower price. Apricots of this size 
and grade are offered quite freely at 
around $2.50, with some selling for more, 
but there have also been some sold at 
$2.40. Prices on fruit cocktail vary wide- 
ly, with reports of sales of the popular 
No. 1 size at $2.00 for choice. Most can- 
ners, however, are holding this item at 
$2.10. 


SPINACH—Opening prices on spring 
pack spinach are expected within the 
next ten days. Efforts will be made to 
have a larger pack than last year, as the 
market seems in good shape, with a very 
light carryover. Opening prices are ex- 
pected to be close to the spot list now in 
effect. 


TOMATOES—Prices on canned toma- 
toes are about as elusive as those on 
fruits, except for featured brands. In 
both solid pack and standard there is 
interest shown in the No. 2 size which is 
often purchased by grocers for promo- 
tion purposes. Most solid pack in this 
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size is held at $2.00, but sales for less 
are no doubt being made. The same is 
true of No. 2 standards, with sales being 
made at $1.40 or less, although regular 
lists have not been changed downward. 
Canners are conferring with growers for 
acreage, but no pattern has been set for 
price, as yet. 


SALMON—There has been some rath- 
er heavy shipping of canned salmon out 
of Pacific Coast ports in recent weeks, 
but most of this has been against busi 
ness placed months ago. Pinks are clean- 
ing up fairly well and prices on this item 
are held by some to be firmer than on 
other species. Some operators who have 
been holding Alaska reds at $27.00 are 
now making offers for immediate ship- 
ment at $26.00. Chums are available at 
$18.50, but some stocks of especially good 
fish are being held at $22.00, the feeling 
being that if pinks sell up closely during 
the Lenten season there may be an im- 
proved call for chums. 


TUNA — California canners of tuna 
are becoming increasingly disturbed over 
the growing competition from Peruvian 
pack, and the trade would not be sur- 
prised to see a downward adjustment of 
price. Prices at the moment are largely; 
Fancy white meat, $18.00; standard, 
$17.00, and grated, $14.00. Fancy light 
meat, $16.50; standard, $15.75, and 
grated, $13.25. 


SARDINES — The California sardine 
pack during the season recently ended 
proved more than double that of the pre- 
vious year in size, but returns promise 
to be only about one and a half times 
as much. The latest figures available 
indicate a season’s pack of 2,785,207 
cases, against 1,354,168 a year earlier. 
One-pound ovals in tomato sauce are 
priced at $8.00 and $8.50, with the same 
size natural, $7.25 a case. Ones tall, na- 
tural, move at $5.75. Pacific mackerel, 
No. 1 tall is priced at $8.00, with jack 
mackerel at $6.50. Some squid is being 
offered at $4.00 a case, for April and 
May delivery, if packed. 


GULF STATES MARKET 


Lent Boosts Sale Of Seafood—Shrimp Pro- 
duction At Low Ebb — Oyster Production 
Continues At Good Pace. 


By “Bayou” 


Mobile, Ala., March 3, 1949 


SEAFOOD AND LENT—Lent is here 
and will remain until Easter Sunday, 
April 17. 

Every Wednesday and Friday in Lent 
are days of abstinence, commonly called 
fast days. On these days the Catholic 
Church prescribes that no flesh meat, 
such as beef, veal, pork, lamb, mutton, 
poultry nor game be eaten, but instead 
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seafood of all kinds, eggs, vegetables and 
fruits may be eaten, so in Catholic com- 
munities a boost in the consumption of 
seafood always occurs. 

However, seafood seems to get scarce 
during Lent, but quick freezers solve this 
problem as seafood is being frozen in the 
months when they are plentiful and with- 
drawn when they are scarce, hence the 
American housewife can serve seafood in 
season and out and modern quick freez- 
ing methods enable the frozen foods to 
retain a good part of their freshness 
and quality when thawed out. 

On the other hand, the housewife can 
keep on her pantry shelves a stock of 
canned seafood, vegetables and fruits 
which will enable her to serve a delicious 

“fast day” meal very quickly and eco- 
nomically all through Lent. A can opener 
does the trick. 


SHRIMP—Not much can be said of 
shrimp production now because trey are 
expected to be scarce for the next few 
weeks due to the fact that it is closed 
season for shrimping in the inland wa- 
ters of the states in this section and the 
boats can not shrimp in the bays, lakes, 
rivers nor bayous, but they have to go 
in the Gulf of Mexico to catch shrimp. 
This is a risky undertaking for crafts 
the size of shrimp boats and being more 
expensive for them to shrimp in the 
Gulf, only a few of the boats go in the 
Gulf. 


The majority of the fleet has knocked 
off shrimping and are tonging oysters 
for the canneries, which is more profit- 
able at this time. 


The canneries in Louisiana, Missis- 
sippi and Alabama reported that 651 
standard cases of shrimp were canned 
during the week ending February 19, 
1949, which brought the pack for the sea- 
son to 370,387 standard cases. 


The price of canned shrimp is $2.95- 
$3.00 for broken, $3.45-$3.50 for small, 
$3.75 for medium, $4.00 for large and 
$4.50 for jumbo all for 5 oz. government 
inspected, f.o.b. cannery. 


OYSTERS — The canning of oysters 
has been moving very satisfactorily so 
far this season and unless the unexpected 
happens this section may turn out a nor- 
mal oyster pack this season. 

We’ve had plenty warm days this 
month, which compels the boats to make 
lighter loads and quicker trips, because 
oysters do not stay fresh out of the 
water as long in warm weather as they 
do in cold weather. 

The canneries in Louisiana, Mississip- 
pi and Alabama reported that 9,054 
standard cases of oysters were canned 
during the week ending February 19, 
1949, which brought the pack for the 
season to 64,942 standard cases of oys- 
ters. 

While the canning of oysters usually 
stops the first of May, yet light canning 
of oysters lasted in Louisiana through 
July 1948. 
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Prices of canned oysters is $3.75 to 
$4.00 for 4% oz. and $4.75 to $5.00 for 
6% oz. cans, f.o.b. canneries. 


NEW CAN-MAKING UNITS 


With eight new units ranging from 
scroll shears to a bodymaker for large 
size cans scheduled for production in 
1949, together with six important ma- 
chines introduced during 1948, Lima- 
Hamilton Corporation will have a most 
ecmplete line cf Hamilton-Kruse can- 
making machinery. 


All developments in the past year, and 
all those to be introduced during the 
coming months, according to the com- 
pany’s can machinery department, mark 
a considerable ccntribution to the field 
of can-making machinery. The units now 
in operation have stepped up production 
in the manufactu:e of round cans in in- 
dependent shops, and in general, the pro- 
duction of square cans can be increased 
considerably through the use of this ma- 
chinery. 


For the purpose of making extremely 
large size cans, Lima-Hamilton is now 
manufacturing, in addition to its scroll 
shears for tin-plate economy in end- 
making, a 203 bodymaker for the making 
of large rectangular cans in 2 and 2% 
gallon sizes and round cans up to and 
including the 30-pound egg type. Also, 
for cans of these sizes the No. 75 seamer 
for square, oblong and rectangular cans 
and the three-station 304 flanger for 
flanging these types of cans are now 
available. 


The Company is also manufacturing 
an air tester designed for high-speed 
testing of round, soldered cans. Other 
new units include the 302 seamer and 
curler for seaming round cans in gallon 
size and up to 74% diameter, with an ar- 
rangement for seaming and curling gen- 
eral line cans, such as kitchen canisters; 
the 203 double seamer and curler for 
large containers, such as pretzel cans 
and 30-pound egg cans; and the 203 
flanger and beader for roll flanging one 
end, and beading the other end of these 
types of cans. 


These Hamilton-Kruse units, conceived 
by Peter Kruse, well-known can-making 
designer and engineer, are being built 
at Lima-Hamilton’s Hooven, Owens, 
Rentschler Co. Division at Hamilton, 
Ohio, as were the six machines placed 
on the market last year. The Company 
has issued to date three bulletins in a 
series on Hamilton-Kruse Automatic Can 
Making Machinery. With full descrip- 
tions and general specifications of the 
units, Bulletin No. 148 covers bodymak- 
ers, while No. 248 covers double seamers, 
and No. 348 strip feed presses and end 
curlers. Copies of these bulletins are 
available upon request to the Lima-Ham- 
ilton Corporation, Hamilton, Ohio. 
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SUPERSALESMAN 


that covers 48 States and Possessions, Canada and 32 Foreign Countries 
all at one time and continuously for a full year for the one small cost. 
That is what the “Canning Trade ALMANAC” will do for you. 6000 
circulation—distributed to every subscriber of THE CANNING TRADE— 
PLUS additional distribution of 3000 to those who require extra copies. 


USE—The ALMANAC is used by the WHOLE industry -- canner, broker, 
grocer and supplyman alike—not just at the time of publication, but 
throughout the full year. The ALMANAC is the up-to-date reference book 
of the industry -- used by ALL, every day! 


CONTENTS—The “Canning Trade ALMANAC” is a compilation of Food 
Laws and Regulations, Can Sizes, Can Statistics, Canned Food Packs (with 
past years listed for comparative purposes), Canning Seasons, Crop Stat- 
istics, Frozen Food Packs, Grades, Grower Prices, Labeling Requirements, 
and “Where to Buy Machinery and Supplies”—a classified listing of the 
industry's needs and the houses that supply them. 


Examine a copy and you will agree that it is the best and most economical 
advertising buy in the Food Industry at the ridiculously low price of $100 
a full page. 


Since 1916—The Industry’s Reference Manual 


Published in early spring of each year 
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cannery unless otherwise 
specified.) 


VEGETABLES 


ASPARAGUS 
Seattered Stocks 


BEANS, SrrincLess, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 2.......... 1.60-1.75 
No. 10 8.00-8.75 
Ex. Std., Fr. Sliced, No. 2..........1.45 
No. 10 7.50 
No. 10 7.00 
Ex, Std., Cut Wax, No. 2....1.50-1.60 
No. 10 7.50 
N. Y., Fr., SL, NO. 1.90 
Fey., Cut, 4 sv., No. 2. 751.90 
Fey., Cut, 5 sv., No. 10. Lsanseesiaeoel 8.50 
Ex. Std., 4 sv., No. 2 
Std., 5 sv. 1.40 
No. 10 6.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv.. 5-2.00 
No. 2, Ex. Std., Cut, 4 sv.. 1. 55-1.60 
No. 10 7.50-8.00 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
11.75-12.00 
No. 2, Fey., Whole, 4 sv. ........008 2.00 
No. 10 10.00 
Texas, Fcy., Cut, 1, 2, 3 sv.......1.75 
BEETS 
Md., Fey., Cut, No. 2 ........ 1.05-1.15 
No. 10 5.00-5.50 
N. Y., Fey., Cut, No. 1,45 
Fey., Sl, 1.75 
Mid-west, Fey., Cut, 

Diced, No. 2 1.20 
Sliced, No. 2 1.25 

CARROTS 
No. 10 5.00 
N. Y., Fey., Diced, No. 2....1.05-1.10 
No. 10 5.50 
Wis. No. 2, Diced ..........000 1.05-1.10 
No. 10 5.20-5.25 
Denes; Mo, 2 95 
1.50 
CORN 
MIDWEST 
Fey., W. K., Gold., No. 2....1.70-1.75 
No. 10 9.25-9.50 


Fey., C. S. Gold., No. 2........ 1.60-1.70 
No. 10 8.50-9.00 
No. 303 1.20 
No. 1 95 
8 oz. -90 
No. 10 8.00-8.25 
No. 1 85 
No. 10 7.50 
EAST 
Gold; No. 1.75 
No. 10 9.50 
Std., No. 2 1.25 
8.00-8.25 
Fey., C.S. Golden, No. 2......1.60-1.75 
No. 303 1.50-1.60 
No. 10 8.50-9.25 
No. 303 1.25-1.30 
No. 10 8.00 
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CANNED 


(Spot prices per dozen F.O.B. 


Shoe Peg, Fey., No. 2 ccccsssccrcrsss 1.85 


Std., C.S. White, No. "1.30 


MARYLAND, ALASKAS 


No. 10, Fey., 3 sv. 
20, Ex. Std., 2 sv. 
2, Ex. Std., 3 sv. 


No. 2, EX. Std., 4 1.10-1.15 


No. 2, Ex. Std., Ungraded......... j 


Std., Ungraded, No. 1. 


MARYLAND, SWEETS 


Ex. Std., No. 10, 5 SV...cccccoee 6.50-6.75 


0. 
Ex. Sed, Ungraded, No. 303... 


Ungraded, No, 2.......... .90- 


New York, SWEETS 


No. 2, Ex. 8 8V. 
No. 2, Ex. 5 8V. 


MIDWEST, SWEETS 


001.05 
(All Grades).......... Nominal 
MinweEst, ALASKAS 


No. 2, Fey., 2 sv. 


POTATOES, Sweet, F.O.B. BALTo. 


Syrupack, No. 2% 


Eastern, Fey., No. 2%..... 
10) 


Indiana, Fey., No. 2 
1.00-1.25 


SAUERKRAUT 
Midwest, Fey., No. 2........ .95 
No. 2% 1.00-1.10 
No. 10 3.70-3.80 
SPINACH 
1.40-1.50 
No. 2% 1.80-1.90 
No. 10 6.50-7.00 
Calif., Fey. Nominal 
No. 2% 1.60 
No. 10 6.00 
Temas, Fey... 2 1.15-1.17% 
No. 10 5.25-5.50 
TOMATOES 
Tri-States, Ex. Std., No. 1..1.00-1.05 
No. 2 1.60 
No. 2% 2.40 
No. 10 8.00 
No. 2 1.30-1.40 
No. 2% 2.00 
No. 10 7.50 
No. 2% 2.90 
No. 10 10.75 
Mid-west, Fey., No. 2 ......ccccscssees 2.10 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
No. 2% 2.00-2.10 
No. 10 7.25 
No. 10 7.00-7.25 
Calif., S.P., Fey., No. 55 
No. 1.95 
No. 2% 2.40 
No. 10 ; 8.50 
Std., No. 1 1.20-1.80 
No. 2 1.45-1.50 
No. 2% 1.70 
No. 10 6.60 
Ozarks, Std., No. 2 
No. 10 6.50-6.75 
TOMATO PUREE 
Md., No. 1, Spec. Grav. 1.045... .85 
No. 10 6.50 
Midwest, Fey., No. -80- .85 
No. 2 1.50 
TOMATO CATSUP 
Md., Ex. Std., 8 02. Bot...........00001.15 
14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 10.00 
14 oz., Ex. Std. 1.25 
Calif., 14 oz. 1.65 
No. 10 10.00 
FRUITS 
APPLE SAUCE 
Withdrawn 
Midwest, No. 2 . eevee 8501.45 
New York, No. 2 ....... 4501.50 
Pa., No. 2 1.835-1.45 
APRICOTS 
Halves, Fey., No. 2.75 
No. 10 9.50 
Choice, No. 
No. 10 8.75 
Std., No. 2%4 
No. 10 8.00 
No. 10, Water 5.00 


No. 10, S. P. Pie 756.00 


BLUEBERRIES 
Maine, No. 2, Water............8.00-8.25 
No. 10 


14.26 

CHERRIES 
Fey.. Cal R.A., No. 
Choice, No. 4.70 
Std., No. 2% 4.25 


FOOD PRICES 


FRUIT COCKTAIL 


Fey., No. 1 T 2.25 
No. 2% 3.50 
No. 10 12.90 
PEACHES 
Calif. Y.C., Fey., No. 2%....2.70-2.80 
Std., No. 2%4 2.35 
Fey., No. 10 9.25 
10: 
Std., No. 10 7.80 
Elbertas, Fey., No. 2% 3.60 
PEARS 
Calif. Bartlett, Fey., No. 2%......4.50 
Choice, No. 4.00-4.25 
Std., No. 2% 3.60 
No. 1 T 2.70 
No. 1 T 2.60 
No. 1 2.40 
PINEAPPLE 
Haw., Sl., Fey., No. 
Choice, No. 2% 3.15 
JUICES 
APPLE 
Virginia, 46 oz. 2.00 


CITRUS, BLENDED 


Fla., Fey., 6 oz 45 
No. 2 
2.121%-2.15 
No. 10 4.25 
GRAPEFRUIT 
Fla., Fey., 6 oz 
46 oz. 1.90-1 95 
No. 10 3.80-3.90 
1.75-1.85 
ORANGE 
Fla., Fey., 6 oz Ab 
No. 2 1.07%, 
46 02. 2.37 %-2.40 
No. 10 4.75 
PINEAPPLE 
Haw... Foy., NO. 2 .45-1.50 
46 oz. 3.25-3.50 
TOMATO 
46 oz. 2.00-2.35 
No. 10 4.65 
1.90-2.35 
No. 10 4.00-4.50 
Midwest, Fey., No. 1.05-1.10 
46 oz. 1.80-2.15 
No. 10 4.25-4.75 
46 oz. 2.15 
No. 10 4.50 
FISH 
OYSTERS 
3.765-4.00 
6% oz. 4.75-5.00 
SALMON—PER CASE 
Alaska, Red, No. 1 T......... 26.00-27.00 
14.00 


Pink, No. 1 Tons ""28.50-24.00 


14's, Flat .... 14.00 
Chums, No. 1 T..... .017.50-18.00 
14's, Flat ...... 10.50-11.00 


SARDINES—PErR CAsE 
Calif., Ovals, 48/1 Ib., 


Tomato Sauce 8.00-8.50 

Maine, Oil keyless............ 9.00-9.25 

SHRIMP, GuLF 

No. 1, Pic., Small ........ 
Medium 8.75 
Large 4,00 
Jumbos 4.50 


TUNA—Per Case 
Albacore, Fcey., White, 


Ay 

Fey., Light 48/ 17.25 
Standard 16.25 
Grated 18.25 
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No. 10, (All Grades)..........Nominal 
No. 2, Fey., 8 SV. 8021.90 
No. 2, Fey., 4 BV. 6001.65 
No. 2, Fey., 5 BV. 5001.55 
| 
9501.05 
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A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


& 


FOR MANAGERS, 
380 pages of proven pro- 


SUPERINTENDENTS, cedure and formulae for 
BROKERS everything ‘‘Canable”. 
AND BUYERS 


“Il would not take $1,000.00 for my 
copy if could not get another.” 


Size 6x9, 380 Pages Beautifully Bound 


Stamped in Gold —a famous processor 
All the newest times and temperatures . . . Used by Food Processors to check times, 
All the newest and latest products ... . temperatures and RIGHT procedure... . 
¢ Fruits e Vegetables e Meats e Milk by Distributors to KNOW canned foods .. . 
Soups e Preserves e Pickles e Condiments by Home Economists to TEACH the subject of 
Juices « Butters e Dry Packs (soaked) food preservation. 


Dog Foods and Specialties in’ minute detail, 
with full instructions from the growing through 
to the warehouse. . . . ordirect. Price $10. postpaid. 


For sale by all supply houses and dealers 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
BALTIMORE 2, 20 South Gay Street, MARYLAND 
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BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 


8807—FILLERS: (2) Hand Pack FMC 25 pocket, for 12 oz. cans, extra 
attachment for 35 oz. Recently purchased, like new. (1) Suitable 


for cans or jars $1,400.00 

(1) For cans only 850.00 
8808—DICER: #6 Urschel, stainless steel, 875.00 
8809—RETORTS AND RETORT CRATES: (8) 42 x 72 Retorts with 

Taylor Controls, special. Each 175.00 

(30) Perforated Retort Crates for above. Each ....cs.secscsssesseseeseeeeeeseeeess 11.50 


8810—SYRUPER: (1) Stainless Steel FMC, 40 to 60 cans per min., 12 
or 45 oz. 700.00 


881I—KETTLES: (2) Steam Jacketed, 125 gal. stainless inside, iron 
jacket, 100% pressure. Each 200.00 
8812—FLAKE ICERS: (4) York, model Der-10, 1 ton ice daily. Each... 1,000.00 
8806—LABELER: Burt #10, Model A-U will handle 6 oz. to gal. bottles 
or cans. Spot or Wrap around. Adjustable. New 1946 occ 1,350.00 
Price includes $300.00 worth of accessories. 
7371—PREHEATER: CRCO, American Model 8-10, motor drive, ine. hop- 
per, chopper, feed spiral, complete with 3 HP, splash proof motor. 
Very Good cond. $1,375.00 
7803—HUME PEA LOADER: Hume Co., 1947 Model. Tractor driven, 
exc. cond., used for loading peas. Unit not used more than 48 hrs. 465.00 
6743—PULPER: Standard, made by Langsenkamp Indiana Model 2402, 
A-1 condition 


275.00 
7380—G RADER: Sinclair Scott, 2 reel 1,100.00 
7382—VINER: CRCO, steel frame, complete with adj. cyl. 144” & %” 

perf. screens, 32’ straw carrier, apron scraper under carrier separator 

& long steel feeder. Includes Wisc. VF-4 gasoline operated power 

unit. 2,200.00 
7384—PEA GRADERS: (2) Rotary type, 60” dia. x 40’ long, 1 pulley 

clutch. (8) Extra screens for each above graders, size 60” dia. x 60” 

long. Graders complete in wood frames. Each. .....cccssscssecssessseeseeeeeseees 425.00 
7374—CAN WASHERS: (2) Hansen, #2, Ser. 46164, W-6173. Each... 175.00 
6742—PEA CLEANER: Made by Sutton, Steele & Steele, Type J-4058..... 275.00 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3913 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


Prepare For Harvest Now! 


Take no chance 
USE THE BEST 


prices submitted upon request 
RIVERSIDE MANUFACTURING CO. 


MURFREESBORO 3 NORTH CAROLINA 


To assist you— 
Readers will find the Where to Buy 
Section helpful in locating firms to 


supply specific needs. 


Consult these advertisers 


CALENDAR OF EVENTS 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Ill. 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 14-26, 1949— Vegetable & 
Fruit Processors School, Horticulture & 
Forestry Building, Ohio State Univer- 
sity, Columbus, Ohio. 


MARCH 15, 1949—10.00 A. M., Corn 
Standards Hearing, Room 5140, Federal 
Security Building, Independence Ave. & 
4th St., S. W., Washington, D. C. 


MARCH 15-16, 1949—Salmon Cutting 
and Production Conference, Northwest 
Branch National Canners Association, 
Olympic Hotel, Seattle, Wash. 


MARCH 16, 1949—Spring Meeting, 


Tri-State Packers Association, Lord 
Baltimore Hotel, Baltimore, Md. 


MARCH 17-18, 1949—Tri-State Can- 
ners School, Lord Baltimore Hotel, Bal- 
timore, Md. 


MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Asso- 
ciation, Chicago, 
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MARCH 21-22, 1949— Annual Meet- 
ing, Virginia Canners Association, Hotel 
Roanoke, Roanoke, Va. 


MARCH 22, 1949—Sanitation Confer- 
ence, Horticulture & Forestry Building, 
Ohio State University, Columbus, Ohio. 

MARCH 25-26, 1949 — Asparagus 
Standards Meeting, Bismarck Hotel, 
Chicago, III. 

APRIL 11-28, 1949—5th Annual Can- 
ners Short Course, New York State 
Agricultural & Technical Institute, Mor- 
risville, N. Y. 

APRIL 12, 1949— Annual Meeting, 
Monterey Fish Processors Association, 
Monterey, Calif. 


APRIL 25-29, 1949— National Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, Ill. 

APRIL 28, 1949—Spring Meeting, In- 
diana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 

MAY 9, 1949—Spring Meeting, Pack- 
aging Machinery Manufacturers Insti- 
tute, Dennis Hotel, Atlantic City, N. J. 

MAY 19-20, 1949—Spring Meeting, 
Board of Directors, National Canners 
Association, Hotel Statler, Washington, 
D: 
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MAY 19-20, 1949—Spring Meeting, 
Ozark Canners Association, Muskogee, 
Okla. 


MAY 25, 1949—Annual Meeting, Tide- 
water Canners Association, Tides Inn, 
Irvington, Va. 

MAY 29-JUNE 3, 1949—Annual Con- 
vention, U. S. Wholesale Grocers Asso- 
ciation, St. Louis, Mo. 


JULY 10-14, 1949—National Conven- 
tion, Institute of Food Technologists, 
Civic Auditorium, San Francisco, Calif. 


JULY 10-15, 1949—Annual Meeting, 
Institute of Food Technologists, Civic 
Auditorium, San Francisco, Calif. 


JULY 11-23, 1949— Annual Short 
Course for Mold Technicians, Purdue 
University, Lafayette, Ind. 

JULY 13-23, 1949 — Indiana Mold 
Count School, Indiana Canners Associa- 
tion, Purdue University, Horticulture 
Bldg., Lafayette, Ind. 


OCTOBER 12-15, 1949—Annual Meet- 
ing, National Association of Food 
Chains, Washington, D. C. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners Ass0- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pa. 


March 7, 1949 


Sr 


il 

P 

D 

C 
li 

: f 
0 

d 

B 

T 
g 
n 
( 

: 2 

b 

( 
( 

I 

i 

| 


WANTED and FOR SALE 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
9 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


"WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers, Homogenizers, Viscolizers: Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 138, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 

FOR SALE—1 Model 300 Unscrambler with Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 


FOR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
Tower. Hammond Cannery, West Alexandria, Ohio. 

FOR SALE—1 Peerless Double Husker, new rolls, in very 
good condition; 1 belt driven Tuc Husker with rubber rolls; 1 
motor driven Tuc Husker with rubber rolls; 1 Ayars belt driven 
Corn Filler; 3 old style Tuc Corn Cutters with rebuilt heads; 
2 new style Tuc Corn Cutters used to can only 4000 cases; 1 
Olney Pea or Corn Washer in good shape; 1 Tuc Corn Silker and 
Cleaner, used two seasons; 1 Tuc Corn Knife Sharpener, used 
two seasons. Adv. 4923, The Canning Trade. 


FOR SALE—10 Waukesha FCU 4-cylinder Gasoline Motor 
Power Units for Viners. Fine condition, price low. D. E. Wine- 
brenner Co., Hanover, Pa. : 


FOR SALE—7-42” x 72” Closed Retorts; 10-42” x 60” 
Closed Retorts; 2 A. K. Robins Circle Steam Hoists; 400 feet 
Rex No, 952 Pintel Chain (new); 1 A. K. Robins four-way 
Chain Exhaust Box. Adv. 4931, The Canning Trade. 


FO! SALE—Complete Tomato Operation Unit including 100 
feet 1i” Flume, Flume Pump (no motor), Dump Tank, and 
Hayni Hot Water Scalder. A 72 place Merry-go-round Peeling 
Table complete with porcelain plates for peel and waste to go 


into tough and including a 50’ straight-away; this table com- 
plete with double can tract, cable, and motor. Also included: 
Langs:nkamp Model B Juice Extractor (no motor); 1 Sprague 
Pulper and good Langsenkamp Brush Finisher complete with 


10 hp motor and Alloy Heating Coil; 1 Langsenkamp Slush 
Pump: 1 Model EJ 1% Tri-Clover Pump; 1 Elgin Filler, with 
attach nents to fill #2 and #10 Tomato Juice. This equipment 


includes pipe, fittings, stools and several other small accessories 
hecess: ry to the operation and will only be sold as a unit. May 
be seen and inspected at the Alger Food Products, Alger, Ohio. 
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FOR SALE—Complete Corn Line (whole grain), capacity 
100 to 125 cases per hour, depending on type of corn. 3 Food 
Machinery Double Huskers, motor driven, Model #1934 Serial 
#10502, Model #1929 Serial #8641, Model #1929 Serial 
# 8642, recently overhauled and not used since; 4 TUC Cutters, 
Model G Serial #219, Model G Serial #220, Model G Serial 
#221, No Model Serial #640, never used since factory over- 
hauled; Filler, Ayars 5-pocket Serial #7645, condition poor; 
Robins Flotation Washer and Olney Washer, both in perfect 
condition; numerous Conveyors and Belts. This is a bargain 
at $3600.00. Phone Airville, Pa. 21 or York, Pa. 2634, or ad- 
dress: Weldon Packing Co., Woodbine, Pa. 


FOR SALE—6 Ayars Mach. Co. 8-pocket Model C Pea and 
Bean Fillers, stainless steel, for 300 x 407 cans; 15 Stainless 
Clad Jacketed Kettles 40# pressure, 30 to 80 gal.; 3 Horiz. 
Retorts 15’6” L x 33” W x 28” H. Perry Equipment Corp., 1502 
W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—2-150 gal. Stainless Steam Jacketed Kettles; 2 
Retorts 40” x 60” with crates. Box 23-T, Smoketown, Pa. 


FOR SALE—Standard Knapp Adjustable Can Labeler for 
bottles and cans including gallons; FMC No. 35 Super Juice Ext. 
S. S. 30-40 g.p.m.; Fitzpatrick Model D Com. Machines S. S. 
with 5 HP 3Ph. Exp. pf. Motors; 10 Retorts 42” x 72”; Ayars 
Pea & Bean & FMC Juice Fillers; FMC Hand Pac. Fillers S.S.; 
28 new 100 gal. Stainless Steel Clad Jacketed Kettles; new 
Kettles, Tanks, Agitators, Conveyors, ete. Send for Bulletin 
A-22. We buy your surplus. The Machinery & Equipment 
Corp., 533 W. Broadway, New York 12, N. Y. 


FOR SALE—Complete Bottling Line. The following late 
model equipment is installed, ready for immediate operation; 
was used last to bottle 120 bpm 7 oz. bottles liquid starch and 
80 bpm 12 oz. bottles DDT. Filler—Scientific Filter Co. 16-spout 
straight line vacuum Filler, stainless steel valves and construc- 
tion; Screw Capper—Resina single head Screw Capper; Labeler 
—Standard Knapp wrap-around Labeler; Filter—Chuno 2-cylin- 
der stainless plate Filter; Unscrambling Table, Conveyor Table, 
all interconnecting bottle Conveyor, Motors, ready for immedi- 
ate operation, inspection and shipment; to be sold as a complete 
line or individual items can be purchased. Also available, one 
practically new Pfaudler 500 gal. glass lined vacuum Still with 
Condenser, two Receiving Tanks, Pump, etc., set up ready for 
immediate operation; Sharples #1A motor driven Laboratory 
super Centrifuge Electric Eye Tablet Counting and Weighing 
Machines with Toledo Scale; Ayars Tablet Counting Machine; 
Fitzpatrick Cominutor; Eppenbach Colloid Mill; Sperry Filter 
Press, 26 plates 24” diameter; 10 used Copper SJ Kettles, 50-100 
gal.; 750,000 28 mm Screw Caps, slightly rusted, 50¢ per thous- 
and, samples sent upon request; miscellaneous other equipment. 
Charles S. Jacobowitz Co., 3080 Main St., Buffalo 14, N. Y. 
Phone: AMherst 2100. 


FOR SALE—1 new Kyler Boxer, motor driven, for #2 cans. 
Traverse City Canning Co., P. O. Box 427, Traverse City, Mich. 


FOR SALE—Ayars Universal 5-pocket #2 plunger-type To- 
mato & Green Bean Filler, belt driven, Serial #C-7009; Ayars 
5-pocket #2 Corn & Pea Filler; 8’ A. K. Robins Pea & Bean 
Blancher; also a 66” x 11’6” Ames V. T. Boiler, 125# pressure, 
125 H.P. C. C. Shanbarger, Stewartstown, Pa. 


FOR SALE—2 Buck Snippers, complete Picking Tables; 1 
American Juice Extractor Model B. All good running condition. 
No reasonable offer refused. Violet Packing Co., Williams- 
town, N. J. 


BONDED EQUIPMENT at new low prices. Truck Scales, 
15 ton, $450.00; 20 ton, $510.00. Dewatering and Root Vege- 
table Cleaning Screens, $395.00. Powered Conveyors and Pick- 
ing Tables, $295.00. Immediate delivery. Bonded Scale Co., 
11 Bellview, Columbus 7, Ohio. 
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FOR SALE—1 Burt Machine Company Adjustable Labeling 
Machine Model AU-404, for 6 oz. to 46 oz. cans, electrically 
equipped, 110 VAC 60 Cy single phase. Machine purchased new 
March 1948 and used to label a few thousand cases only. Na- 
tional Food Products, Inc., P. O. Box 350, New Orleans 9, La. 


FOR SALE—150 H.P. Horizontal Fire Tube Erie City Boiler; 
10’ x 3’ Patterson Kelley Steam Coil Hot Water Storage Heating 
Tank; 14’ x 3%’ Quaker City Iron Works Steam Coil Hot Water 
Storage Heating Tank; 11’ x 4’ Plain Water Closed Storage 
Tank. Adv. 4941, The Canning Trade. 


FOR SALE—Ayars Universal 7 pocket Filler for tomatoes, 
beans, etc. Used very little. Condition same as new. Eberwine 
Bros., Inc., Suffolk, Va. Phone 1226. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 18, N. Y. 


WANTED — Urschel Model B Dicers; Urschel Model 30-C 
Bean and Asparagus Cutters; Model F Bean Snippers; Hand 
Pack Fillers. Give full details and prices. Adv. 4937, The 
Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Canning Plant, Western Illinois, fac- 
tory room 50 x 135, 2 story warehouse 50 x 135, boiler room 
30 x 30, Scotch Marine Boiler 125 H.P., cement block construc- 
tion, all cement floor; merry-go-round Peeling Table; Continu- 
ous Cooker; and Retorts; Plant Setters and Field Crates; all 
complete. Adv. 4929, The Canning Trade. 


WANTED — FACTORIES 


PLANT WANTED—Whole Tomato operation located in New 
York, New Jersey or Pennsylvania. Will lease with option to 
buy. Adv. 4936, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Young, aggressive, Cannery Super- 
intendent desires change. 10 years experience in processing to- 
mato products, peaches, apricots, and spinach; assuming full 
responsibility in all phases of plant operation. Will go anywhere. 
Adv. 4925, The Canning Trade. 


POSITION WANTED—As buyer and field man. 10 years 
experience in all phases of this work. Familiar with and have 
personal contacts in all the fresh vegetable and fruit growing 
areas along the Atlantic Seaboard from Florida to New York 
State. Will work on salary or brokerage basis; free to travel; 
have own car. Can furnish A-1 references. Available March 
15. Adv. 4934, The Canning Trade. 


POSITION WANTED—Sales Manager in the national food 
field, pre-war and postwar experience, sales promotion, adver- 
tising, sales training & market research. Adv. 4940, The Can- 
ning Trade. 


POSITION WANTED—Young man desires change. Thirteen 
years experience production engineering and management. Thor. 
ough knowledge plant layout, purchasing, processing procedures, 
supervision, costs and selling, with the know how to get efficient 
production out of labor and machinery. Best of references fur. 
nished or interview can be arranged if interested. Now emn- 
ployed but available on short notice for position as manager or 
plant superintendent. Adv. 4938, The Canning Trade. 


POSITION WANTED — Experienced Production Manager, 
vegetables & fruits, canning cold packing, quick freeze & brin- 
ing. Thorough administrative background, also excellent dis- 
tribution record, capable assuming overall supervision. Avail- 
able after April 15. Adv. 4939, The Canning Trade. 


HELP WANTED 


WANTED—Cannery Manager. Good opening for man ex- 
perienced in vegetable processing. Must be qualified in admin- 
istration and operation. Recent cannery management experi- 
ence desired. Rocky Mountain area location. This plant offers 
unusual potential for right man. In replying give full particu- 
lars including salary required. Replies held confidential. Adv, 
4926, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


CUSTOM BOTTLING—Available for next nine months East- 
ern Pennsylvania apple juice plant capable of handling a vari- 
ety of liquid products. Excellent laboratory and cold storage 
facilities. Adv. 4930, The Canning Trade. 


FOR SALE—700-40 x 44 new Pallets, made out of No. 1 
oak; also Allis Chalmers 40 HP Distillate Burning Power Unit, 
with or without gear head, for pumping system. General Juices, 
Inc., P. O. Box 485, Ocala, Fla. 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


The other day a young fellow who had just gotten 
his first job as a truck driver on a highway met a lus- 
cious blonde. 

“Say,” he asked her. 
night?” 

She looked at his downless face and said scornfuilly, 
“Say, I can’t go out with a baby.” 

“Pardon me,” the young man said, “I didn’t know.” 


“How about a date for to- 


HARD TO DO 


Teacher: “Now, James, if I were to lay three oggs 
over here and three eggs over there, how many will 
there be altogether ?”’ 

James: “Teacher, I don’t think you can do it.” 


Said the Scotchman: “I was only in London three 
days when bang went six pence.” 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A, K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem.*Corp., Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 

BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 


Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Bistneve, Md. 


COILS, Cooking. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm.-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Huntley Manufacturing Co., Brocton, N. Y. 
la Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CONV"YOR BELTS, Cloth, Rubber, Wire. 


Berlin Chapman Company, Berlin, Wis. 
Chisholin-Ryder Co., Niagara Falls, N. Y. 
la Porto Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CONV ’YORS, Hydraulic. 


Berlin Chapman Company, Berlin, Wis. 
Chisholy Ryder Co., Niagara Falls, N. Y. 
A.K. Ro»ins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


COOK RS, Continuous, Agitating. 
Bertin Chapman Company, Berlin, Wis. 
AY. em. Corp., Hoopeston, Ill. 
A.K. Robins & Co., Inc., Distance, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Nee Mchy. & Chem. Corp., Hoopeston, III. 


. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Com 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Edward Renneburg & Son, Baltimore Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. > Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. cop. Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Ng = Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. a Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 


y, Berlin, Wis. 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


Pa. 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Falls, N.Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Roch 
Edward Renneburg & Son, Baltimore Man” 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 

- H. Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, Il. 
Huntley Manufacturing Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 

Urschel Laboratories, Inc., Valparaiso, Ind. 


CAN MAKERS’ MACHINERY 
Lima-Hamilton Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 
W. J. Fitzpatrick Co., Inc., Chicago, Ill. 
United Co., Westminster, Md. 


CORN COOKER-FILLERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Edward Renneburg & Son, Baltimore, 

A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


30 


SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Mad. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y.’ 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y 
F. H. Langsenkamp Co., Indiariapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. y= Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~~" Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., Murfreesboro, N. C, 
BOOKS, on Canning, Formula, Etc. 

A Complete Course in Canning 

The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, 0. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York ~*~ 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minnea olis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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Every Year - - 
FOR YEARS 


Our annual refund checks have been mail- 
ed to policyholders . . . These checks 
represent savings dividends on their cur- 
rent year's fire insurance costs. They 
have totaled 


$21,979,600.00 


They have averaged 40% on customary 
insurance premiums . . . If you are not 
already sharing in this annual cash dis- 
tribution let us show you how you can 
do so. 


CANNERS EXCHANGE SUBSCRIBERS 
Lanting 8. Warner Incorporated 


CHICAGO 54, ILLINOIS 
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The Rospigliosi Coupe of gold and enamel designed and executed by Benvenuto Cellini, Courtes y of the Metropolitan Museum of Art. 


IDDEN BY TIME is the story of man’s dis- 

covery of gold, earth’s most precious ele- 
ment. But living today as tributes to man’s native 
curiosity and his constant striving for perfection are 
the priceless results of the goldsmith’s art. 

To Benvenuto Cellini, the famed goldsmith of 
Florence, gold was more than a precious metal. 
Brought to perfect purity by the skill of the metal- 
lurgist, gold in his hands became once more a raw 
material . . . the raw material of many masterpieces 0° 
Renaissance art. Through his highly developed im- 
agination and superb craftsmanship, Cellini far sur- 
passed other goldsmiths in creating beautiful works 
of art that today are treasured in museums through- 
out the world. 

Hidden, too, is the story of the discovery of salt, 


another of earth's elements that has been processed 
by man to serve his needs. And as metallurgists down 
through the ages sought the perfect refining process 
for all kinds of gold ore, the makers of Diamond 
Crystal Salt have spent years developing the exclusive 
Alberger Process to bring you a salt of exceptional 
quality, uniformity, cleanliness and true salt flavor. 
This same Alberger Process has made it possible to 
offer you a wide range of salt . . . grained for every 
purpose and superior performance. And it has created 
product purity averaging an amazing 99.95%. 
If you have any questions about grain size or grade 
. if you are concerned over any food processing 
worries . . . get expert advice by writing to our Tech- 
nical Director, DepartmentD-25, Diamond Crystal Salt, 
Division General Foods Corporation, St. Clair, Mich. 
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